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DISCLAIMER
Å This presentation contains forward-looking statements within the 

meaning of U.S. Securities laws. All statements other than statements of 
historical fact contained in this presentation are forward-looking 
statements. In some cases, you can identify forward-looking statements 
ōȅ ǘŜǊƳƛƴƻƭƻƎȅ ǎǳŎƘ ŀǎ άƳŀȅΣέ άǿƛƭƭΣέ άǎƘƻǳƭŘΣέ άŜȄǇŜŎǘǎΣέ άǇƭŀƴǎΣέ 
άŀƴǘƛŎƛǇŀǘŜǎΣέ άōŜƭƛŜǾŜǎΣέ άŜǎǘƛƳŀǘŜǎΣέ άǇǊŜŘƛŎǘǎΣέ άǇƻǘŜƴǘƛŀƭέ ƻǊ 
άŎƻƴǘƛƴǳŜέ ƻǊ ǘƘŜ ƴŜƎŀǘƛǾŜ ƻŦ ǘƘŜǎŜ ǘŜǊƳǎ ƻǊ ƻǘƘŜǊ ŎƻƳǇŀǊŀōƭŜ 
terminology. These statements reflect our current views with respect to 
future events and are subject to known and unknown risks, 
ǳƴŎŜǊǘŀƛƴǘƛŜǎ ŀƴŘ ƻǘƘŜǊ ŦŀŎǘƻǊǎ ǘƘŀǘ Ƴŀȅ ŎŀǳǎŜ ƻǳǊ ƻǊ ƻǳǊ ƛƴŘǳǎǘǊȅΩǎ 
actual results, levels of activity, performance or achievements to be 
materially different from those anticipated by the forward-looking 
statements. Although we believe that the expectations reflected in the 
forward-looking statements are reasonable, we cannot guarantee that 
future results, levels of activity, performance or events or circumstances 
described in the presentation will occur or be achieved. You should read 
ǘƘŜ /ƻƳǇŀƴȅΩǎ ǇǊƻǎǇŜŎǘǳǎ ŦǊƻƳ ƛǘǎ ƛƴƛǘƛŀƭ ǇǳōƭƛŎ ƻŦŦŜǊƛƴƎΣ ƛƴŎƭǳŘƛƴƎ ǘƘŜ 
Risk Factors set forth therein completely and with the understanding 
that our actual future results may be materially different from what we 
expect. Except as required by law, we undertake no obligation to update 
or revise any of the forward-looking statements, whether as a result of 
new information, future events or otherwise, after the date of this 
presentation.

Å In addition to U.S. GAAP financials, this presentation includes certain 
non-GAAP financial measures. These non-GAAP financial measures are 
in addition to, and not a substitute for or superior to, measures of 
financial performance prepared in accordance with U.S. GAAP.

Å This presentation contains statistical data that we obtained from 
industry publications and reports generated by third parties. Although 
we believe that the publications and reports are reliable, we have not 
independently verified this statistical data.

Å Kornit, Kornit Digital, the K logo, NeoPigmentare trademarks of Kornit 
Digital Ltd. All other trademarks are the property of their respective 
owners and are used for reference purposes only. Such use should not 
be construed as an endorsement of our products or services. 
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INVESTMENT HIGHLIGHTS

Large, High Growth Addressable Market

Leader in DTG Digital Printing EnablingTextile Market Transition to an Online Business Model

DisruptiveProprietary Solutions: Technology, Ink, Services and Software

SignificantOpportunities for Continued Growth

Attractive, Recurring Razor/RazorBlade Revenue Business Model With Increasing Operating Leverage V

V

V

V

V
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Polluting
Labor intensive
Energy and water consuming
Antiquated technology
Long lead times
Inefficient supply chain
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KEY CONSUMER TRENDS DRIVING INDUSTRY CHANGE
Immediate 

Gratification
Personal 

Expression
Influence Through 

Social Media
Consumer 
Preference

Apparel retailers 
increasingly leveraging 

the online channel

U.S. Amazon Prime customers 
willing to pay more to receive 

products faster ςas of 
September 2017

74% of 
consumers 

influenced by 
social media in 
online shopping 
behavior in 2017

Sources: Consumer Intelligence Research Partners, PricewaterhouseCoopers, Internet Retailer.

90 MILLION

Consumers increasingly 
seeking the ability to 

customize or 
personalize products

30%

online

Apparel U.S Online Sales
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MOVING TO DIGITAL IS THE ONLY WAY TO GO

Run Length # of units
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Source: Kornit analysis and estimates.

SAM

TAM

Future Market Prior Market

Å Complex setup 

Å Costly setup

Å Limited design flexibility

Å Large batch manufacturing

Å High pollution

Analogue Textile Printing Digital Textile Printing 

Å Simple setup 

Å No setup cost

Å Infinite design flexibility

Å No minimum order quantity

Å Eco-friendly
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DIGITAL PRINTING IS ENABLING THE ONLINE REVOLUTION

Faster Time to 
Market

Reduces Fixed 
Cost Element

Infinite Design 
Flexibility

Reduces 
Inventory

Self-Fulfillment Hybrid Printers
Third Party Fulfillment

Centers

Global Fulfillment 
Network 
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2017: THE YEAR OF RETAIL BANKRUPTCIES

Source: Credit Suisse, S&P Global Market Intelligence, THE WALL STREET JOURNAL
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Broadlines& Hardlines

Apparel & Footwear Brands

Comparison of Online Sales Penetration and Growth:
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HUGE MARKET IN EARLY TRANSFORMATION

$1.1T+

Textile(1)

$165B+

Printed Textile(1)

15% 
based on 
printed 
fabrics

5% digital 
penetration

$8-10B

Digitally Printed(2)

$1.2B
Digital Textile Printing(3)

(1) Source: InfoTrends. (2) Estimated based on digital production penetration (adjusted to market prices).
(3) Market value, based on PIRA 2016 report (EURUSD 1.04 used for FX conversion).

$2.5B
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A NEW SUPPLY CHAIN IS DEVELOPING

DEMAND
AND SUPPLY

SUPPLY AND 
DEMAND
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.ǳǘΧ ǇǊƛƴǘƛƴƎ ƻƴ ǘŜȄǘƛƭŜ ƛǎ ŎƘŀƭƭŜƴƎƛƴƎ

Fabric Variety Dark & Light Dyes Wear (Fastness)

Stretchable Media Uneven Surfaces Costly

Absorptive Media

Feel (Hand)




