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¢Ƙƛǎ ǇǊŜǎŜƴǘŀǘƛƻƴ ƛƴŎƭǳŘŜǎ ŎŜǊǘŀƛƴ ǎǘŀǘŜƳŜƴǘǎ ǘƘŀǘ ŎƻƴǎǘƛǘǳǘŜ άŦƻǊǿŀǊŘ-ƭƻƻƪƛƴƎ ǎǘŀǘŜƳŜƴǘǎέ ǿƛǘƘƛƴ ǘƘŜ ƳŜŀƴƛƴƎ ƻŦ ŀǇǇƭƛŎŀōƭŜ ǎŜŎǳrities laws. Forward-looking statements include, but are not limited to, statements regarding the 
Zontivity® opportunity, including the PAD and MI target populations, Zontivity launch strategy, including focus on the successful execution of its relaunch, that the phase 2, full-scale launch is targeted for June 2017 with 75 reps 
detailing to target physician population of approximately 12,000 made up of cardiologists, primary care physicians and vascular surgeons and that at launch we expect approximately 76% of formulary lives to have Zontivity 
covered, with significant improvements anticipated in both formulary status and PAs compared to time of acquisition, our commercial strategy for Yosprala®, including stronger execution, support for Yosprala with direct selling 
efforts only and leveraging our managed care position, that we continue to believe Yosprala has growth potential, our plans to implement a bold new pricing strategy for Yosprala allowing all patients to access Yosprala for only $10 
per month, including co-pay cards offering a 30-day supply for $10 to commercially-insured and cash-pay customers, passive retail point-of-sale programs to offer the same $10 benefit to all commercially-insured patients and a $10 
per month cash-only program for all patient types through retail pharmacies or select national mail order pharmacies, the Toprol-XL opportunity, including that it generates significant revenues and cash flow, that certain branded 
prescriptions remain stable, that the AstraZeneca TSA and VA National Contract have been extended and that such updates have been reflected in our FY 2017 guidance, effectively managing the Toprol-XL® franchise, that the 
Canadian business continues to be profitable on an adjusted EBITDA basis, our Canadian growth drivers, that the Blextenlaunch is exceeding expectations and the additional future Canadian organic growth drivers with the 
potential launch of Zontivity and Yosprala regulatory submission in Canada, our cost savings initiatives, including that theyare expected to result in a $23 million reduction in 2017 operating expenses (approximately $9 million of 
which was assumed in our original 2017 guidance), comprised of a decrease of approximately $5.5 million expected in 2017 due to the previously announced sales force reduction ($7.5 million annualized), a decrease of 
approximately $9.0 million in 2017 commercial spend (Yosprala as the primary driver) and decreased 2017 departmental expensesacross the business of approximately $8.5 million, that approximately $7 million of the expense 
reductions will be invested in the relaunch of Zontivity, strategic realignment of resources and that Aralez has identified other initiatives aimed at driving increased profitability, sufficient cash to run our business for the next 12 
months, the outlook for our future business and financial performance, including our updated 2017 guidance on Adjusted EBITDAand net revenues, maximizing financial flexibility with continued cost and cash management, that 
our path forward includes working on both strategic and financing options with a continued focus on transformative M&A, our strategies, plans, objectives, goals, prospects, future performanceor results of current and anticipated 
products, and other statements that are not historical facts, and such statements are typically identified by use of terms such ŀǎ άƳŀȅΣέ άǿƛƭƭΣέ άǿƻǳƭŘΣέ άǎƘƻǳƭŘΣέ άŎƻǳƭŘΣέ άŜȄǇŜŎǘΣέ άǇƭŀƴΣέ άƛƴǘŜƴŘΣέ άŀƴǘƛŎƛǇŀǘŜΣέ άōŜƭƛŜǾŜΣέ 
άŜǎǘƛƳŀǘŜΣέ άǇǊŜŘƛŎǘΣέ άƭƛƪŜƭȅΣέ άǇƻǘŜƴǘƛŀƭΣέ άŎƻƴǘƛƴǳŜέ ƻǊ ǘƘŜ ƴŜƎŀǘƛǾŜ ƻǊ ǎƛƳƛƭŀǊ ǿƻǊŘǎΣ ǾŀǊƛŀǘƛƻƴǎ ƻŦ ǘƘŜǎŜ ǿƻǊŘǎ ƻǊ ƻǘƘŜǊcomparable words or phrases, although some forward-looking statements are expressed differently. 

You should be aware that the forward-ƭƻƻƪƛƴƎ ǎǘŀǘŜƳŜƴǘǎ ƛƴŎƭǳŘŜŘ ƘŜǊŜƛƴ ǊŜǇǊŜǎŜƴǘ ƳŀƴŀƎŜƳŜƴǘΩǎ ŎǳǊǊŜƴǘ ƧǳŘƎƳŜƴǘ ŀƴŘ ŜȄǇŜŎǘŀǘƛƻƴǎ, and are based on current estimates and assumptions made by management in light of its 
experience and perception of historical trends, current conditions and expected future developments, as well as other factorsthat it believes are appropriate and reasonable under the circumstances, but there can be no assurance 
that such estimates and assumptions will prove to be correct and, as a result, the forward-looking statements based on those estimates and assumptions could prove to be incorrect. Accordingly, actual results, level of activity, 
performance or achievements or future events or developments could differ materially from those expressed or implied in the forward-looking statements. Material factors, risks or assumptions that were applied or taken into 
account in providing updated financial guidance for the year ending December 31, 2017, including with respect to the statements that !ǊŀƭŜȊΩǎnet revenues are expected to be in the range of $80 million to $100 million and 
Adjusted EBITDA is expected to be in the range of $(5) million to $5 million, include, but are not limited to, the material factƻǊǎ ŀƴŘ ŀǎǎǳƳǇǘƛƻƴǎ ƻǳǘƭƛƴŜŘ ƛƴ ǘƘƛǎ ǇǊŜǎŜƴǘŀǘƛƻƴ ŀƴŘ ǳƴŘŜǊ ǘƘŜ ŎŀǇǘƛƻƴ ά/ŀǳǘƛƻƴŀǊȅ bƻǘŜ wŜƎŀǊŘƛƴƎ 
Forward-[ƻƻƪƛƴƎ {ǘŀǘŜƳŜƴǘǎέ ƛƴ ƻǳǊ ǇǊŜǎǎ ǊŜƭŜŀǎŜ ŘŀǘŜŘ aŀȅ фΣ нлмт ŀƴƴƻǳƴŎƛƴƎ ǊŜǎǳƭǘǎ ŦƻǊ ǘƘŜ ŦƛǊǎǘ ǉǳŀǊǘŜǊ ŜƴŘŜŘ aŀǊŎƘ омΣ нлмт. Readers are cautioned that our actual future operating results and economic performance, 
including with respect to our net revenues and Adjusted EBITDA for the year ending December 31, 2017, are subject to a numberof risks and uncertainties, including, among other things, those described below, and could differ 
materially from what is currently expected as set out in this presentation.

In addition, our operations and updated 2017 financial guidance involve risks and uncertainties, many of which are outside ofour control, and any one or any combination of these risks and uncertainties could also affect whether 
the forward-looking statements ultimately prove to be correct and could cause our actual results, level of activity, performanceor achievements or future events or developments to differ materially from those expressed or 
implied by the forward-looking statements. These risks and uncertainties include, without limitation, our inability to maintain a sales force of sufficient scale for the commercialization of our products in a timely and cost-effective 
manner; our failure to successfully commercialize our products and product candidates; competition, including increased generic competition; costs and delays in the development and/or approval of our product candidates 
(including Yosprala in the EU), including as a result of the need to conduct additional studies or due to issues with third-party API or finished product manufacturers, or the failure to obtain such approval of our product candidates 
for all expected indications, including as a result of changes in regulatory standards or the regulatory environment during the development period of any of our product candidates; with respect to certain products, dependence on 
reimbursement from third-party payorsand the possibility of a failure to obtain coverage or reduction in the extent of reimbursement; the inability to maintain orenter into, and the risks resulting from our dependence upon, 
collaboration or contractual arrangements necessary for the development, manufacture, commercialization, marketing, sales anddistribution of any products, including our dependence on AstraZeneca AB and Horizon Pharma 
USA, Inc. for the sales and marketing of VIMOVO®, our dependence on PatheonPharmaceuticals Inc. for the manufacture of Yosprala, our dependence on Schering-Plough (Ireland) Company for the supply of Zontivity and our 
dependence on AstraZeneca AB for the manufacture and supply of Toprol-XL and its currently marketed authorized generic (AG); ourdependence on maintaining and renewing contracts with customers, distributors and other 
counterparties (certain of which may be under negotiation from time to time), including our inability to renew existing contracts on favorable terms, and the risks that we may not be able to maintain our existing terms with certain 
customers, distributors and other counterparties; our ability to protect our intellectual property and defend our patents; regulatory obligations and oversight; failure to successfully identify, execute, integrate, maintain and realize 
expected benefits from new acquisitions, such as the acquisitions of Tribute Pharmaceuticals Canada Inc., Zontivity and Toprol-XL and its AG; failure to realize the expected benefits of our initiatives to reduce costs and improve 
profitability; fluctuations in the value of certain foreign currencies, including the Canadian dollar, in relation to the U.S. dollar, and other world currencies; changes in laws and regulations, including tax laws and unanticipated tax 
liabilities and regulations regarding the pricing of pharmaceutical products; risks related to our financing and liquidity; general adverse economic, market and business conditions; and those risks detailed from time-to-time under 
ǘƘŜ ŎŀǇǘƛƻƴ άwƛǎƪ CŀŎǘƻǊǎέ ŀƴŘ ŜƭǎŜǿƘŜǊŜ ƛƴ ƻǳǊ {ŜŎǳǊƛǘƛŜǎ ŀƴŘ 9ȄŎƘŀƴƎŜ /ƻƳƳƛǎǎƛƻƴ όά{9/έύ ŦƛƭƛƴƎǎ ŀƴŘ ǊŜǇƻǊǘǎ ŀƴŘ /ŀƴŀŘƛŀƴ ǎecurities law filings, including in our Annual Report on Form 10-K for the year ended December 31, 
2016 and our Quarterly Report on Form 10-Q for the quarter ended March 31, 2017, which will be available on EDGAR at www.sec.gov, on SEDAR at www.sedar.com, and on our website at www.aralez.com, and those described 
from time to time in our future reports filed with the SEC and applicable securities regulatory authorities in Canada. You should not place undue importance on forward-looking statements and should not rely upon this information 
as of any other date. We undertake no obligation to publicly update or revise any forward-looking statements, whether as a result of new information, future events or otherwise, unless required by law.

This presentation was provided on May 9, 2017 as part of an oral presentation and is qualified thereby.

Disclaimer
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¢ƻŘŀȅΩǎ !ƎŜƴŘŀ

ÅRecent Events & Business Highlights

ÅPortfolio Performance Overview

ïZontivity®Commercialization Update

ïYosprala®Performance

ïToprol-XL® Franchise Update 

ïCanadian Business Performance

ÅFinancial Overview

ïQ1 2017 Financial Results

ïCost Savings Program Overview

ïUpdated 2017 Financial Guidance

ÅCorporate Focus Going Forward

ÅQ&A

All amounts referenced in this presentation are in US$ Millions
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Recent Events & Business Highlights

New Bold Pricing Strategy for Yosprala

Cost Saving Program 
ÅExpected to result in a $23.0M reduction in operating expenses in 2017

ï$9.0M assumed in original 2017 financial guidance 

ÅStrategic realignment of resources with an emphasis on a successful 
phased launch of Zontivity commenced April 24th 2017

ÅContinued support of Yosprala through direct selling efforts 

Sufficient Cash to Run the Business for the Next 12 Months

Overview of the Quarter
ÅFirst quarter 2017 Net Revenues were $26.0 Million 

ÅImproved 2017 Adjusted EBITDA financial guidance of $(5) million to    
$5 million
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Antiplatelet Prescribing Information Highlights

ZONTIVITY
Clopidogrel

(Plavix®)
Ticagrelor
(Brilinta®)

Prasugrel
(Effient®)

IndicatedPatients PAD or historyof MI
ACS, recent MI, 
recent stroke or 
established PAD

ACS or history of MI
ACS patients 

managed with PCI

Dose 1 tablet once daily 1 tablet once daily 1 tablet twice daily 1 tablet once daily

Mechanismof 
Action

PAR-1 inhibitor
P2Y12 platelet 

inhibitor
P2Y12 platelet 

inhibitor
P2Y12 platelet 

inhibitor

Other Antiplatelet 
Use

Use with ASAand/or
clopidogrel

May use with or 
without ASA

Use with ASA 75-
100 mg

Use with ASA 75-
325 mg

Boxed Warning Yes Yes Yes Yes

Contraindications

History of stroke, 
TIA,or ICH; Active 

pathological 
bleeding

Active pathological 
bleeding;

Hypersensitivity

Historyof ICH; 
Active pathological 

bleeding; 
Hypersensitivity

Active pathological 
bleeding; Prior TIA 

or stroke; 
Hypersensitivity

Adverse Reactions
(Highlights)

Bleeding, including 
life threateningand 
fatal bleeding, is the 

most commonly 
reported AE.

Bleeding, including 
life threateningand 

fatal bleeding, is 
the most commonly 

reported AE.

Themost common 
adverse reactions 
are bleeding 12% 
and dyspnea 14%. 

Bleeding, including 
life threateningand 

fatal bleeding, is 
the most commonly 

reported AE.

Information from prescribing information highlights only. These drugs were not tested in comparison to one another. 
MI-myocardial infarction; PAD-peripheral artery disease; ACS-acute coronary syndrome; 
TIA-transient ischemic attack; ICH-intracranial hemorrhage
PCI-percutaneous coronary intervention; ASA-aspirin; AE-adverse event
Important safety information available at http://aralez.com/Portfolio/zontivity/

http://aralez.com/Portfolio/zontivity/
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PAD only plus 
PAD & M I 3,5,6,7

Zontivity: PAD and MI Target Populations

MI Prevalence w/o PAD                    
(> 20 years)2

6.8 M

Smoking (66%) and/or 
Diabetic (24%) 

Patients1,8

7.4 M

1 Pandeet al., Secondary Prevention and Mortality in Peripheral Artery Disease National Health and Nutrition Examination Study, 1999to 2004, 2011.
2 MozaffarianD, Benjamin EJ, Go AS, et al. Heart disease and stroke statisticsτ2016 update.
3 Bonacaet al., Ticagrelorfor prevention of ischemic events after myocardial infarction in patients with peripheral artery disease, 2016.
4 Wallentinet al, Ticagrelorversus Clopidogrel in Patients with Acute Coronary Syndromes, 2009.
5 Comparison of global estimates of prevalence and risk factors for peripheral artery disease in 2000 and 2010: a systematic review and analysis, 2013.
6 US Department of Health and Human Services, Facts about Peripheral Artery Disease, 2006.
7 USPSTF: (PAD) and CVD in Adults: Risk Assessment with ABI, 2013.
8 Heart Disease and Stroke Statisticsτ2016 Update
Important safety information available at http://aralez.com/Portfolio/zontivity/

4.8 M

Smoking (24% for 20-
60yrs, 23% for 60+yrs) 
and/or Diabetic (43% 
for 20-60yrs, 71% for 

60+) 1,8

4.2 M

Market Opportunity 
(Labeled Population)

14.2 M

Persistent Risk 
(Focal Population)

9 M

Zontivity will be positioned for PAD patients and/or post-MI 
patients with a focus on persistent risk patients 

http://aralez.com/Portfolio/zontivity/


7

Zontivity: Launch Strategy

ÅStarted sampling on February 1, 2017

ÅPhase 1 commenced on April 24th: 15 reps 
deployed to high volume targets who 
treat post-MI and PAD patients

ÅPhase 2, full-scale launch targeted for 
June 2017:   75 reps detailing to target 
physician population of ~12,000 made up 
of Cardiologists, Primary Care, and 
Vascular Surgeons

ÅExpect ~76% of formulary lives to have 
Zontivity covered1 at launch, with 
significant improvements anticipated in 
both formulary status and PAs compared 
to time of acquisition

1 Fingertip Formulary, April 18, 2017
Important safety information available at http://aralez.com/Portfolio/zontivity/
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Zontivity - Monthly NRx

Merck Stopped 
Promotion

Aralez Sampling 
Writers

http://aralez.com/Portfolio/zontivity/
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Yosprala: Performance & Commercial Strategy

1 Source: Symphony Health, RPE = Retail Prescription Equivalent
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Yosprala Prescriptions 
Rolling 4 Week Sum1

RPE NRx TRx

ÅSupport Yosprala with direct selling efforts onlyand leverage managed care position

ÅContinue to believe Yosprala has growth potential

74%

39%

11%

14%

61%
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Covered Covered (PA/ST) Not Covered

Managed Markets Insights & Technology2

Yosprala Coverage on Formularies

2 Commercial Source: MMIT February 2017
3 Med D Source:  Internal Estimate Based on Committed Part D Lives as % of Total Part D Lives
Important safety information available at www.yosprala.com

3

http://www.yosprala.com/
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Yosprala: Evolved Pricing Strategy 

Launched at $20 target 
copay to commercially-

insured patients

Patient abandonment 
rates at triple the level 
of other branded CV 

agents1

1. Relay Health abandonment data comparing Yosprala abandonment rates to a basket of products including 
Effient, Brilinta, Xarelto, and Eliquis

2. Yosprala patient segmentation research, 1Q 2017 (n=600)
3. 90-day supply at $10 per month, $30 total cost.  One month supply will cost $20.
Important safety information available at www.yosprala.com

aŜŘƛŎŀǊŜ 5 ΨtǊŜŦŜǊǊŜŘ 
.ǊŀƴŘΩ ǊŜǘŀƛƭ ŎƻǇŀȅ ƻŦ 
$45 unappealing to 

patients

ïCopay cards offering 30-day supply for 
only $10 to commercially-insured and 
cash-pay patients

ïPassive retail point-of-sale programs to 
offer the same $10 benefit to all 
commercially-insured patients

ï$10 per month3 cash-only (no insurance 
involvement) program for all patient 
types regardless of age or insurance 
status, through retail pharmacies or 
select national mail order partners

Post-launch patient experience 
and research suggests patient 

willingness to pay $102

New Bold Pricing Strategy Aimed 
at Allowing All Patients to Access 
Yosprala for only $10 per month

http://www.yosprala.com/
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Toprol-XL: Generates Significant Revenues & Cash Flow

Branded Prescriptions* Remain Stable

AstraZeneca Update

ÅTransition Services Agreement extended from July 31, 
2017 to December 31, 2017

ÅMost transition activities completed resulting in a 
reduction of overall transition fees

Veterans Administration Update

ÅVA has exercised its option to renew the National 
Contract; extended to April 28, 2018 at reduced pricing 
providing stable, branded VA business for the duration

Important Safety Information Available at Toprol-XL.com
*Source: Symphony Health that excludes VA.

The Above Updates Have Been Reflected in our FY 2017 Guidance
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Aralez: Canadian Portfolio Performance 

ÅCanadian business continues to be a 
profitable segment of our business on 
an adjusted EBITDA basis

ÅPortfolio growth drivers include 
Cambia®, Soriatane®, and Blextenϰ
grew ~39% in 1Q17 vs 1Q16* 

ÅBlextenlaunch exceeding expectations

ÅAdditional possible future organic 
growth drivers with the potential 
Zontivity launch and Yosprala 
regulatory submission

All numbers U.S. $M

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

1Q 2017

Growth Drivers

#REF!

Canadian Portfolio 
Net Revenue

31%

$5.7M

Growth Products

Other Products

*Reflects full quarter of net product revenues from Canadian products in 1Q16

69%
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1Q 2017 Financial Results
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1Q 2017 Revenue Growth 

$4.5 $3.7

$3.3 $5.7 

$16.6 

$0
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Q1 2016 Q1 2017
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n
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 in
 U

S
 $

M

Vimovo Royalties Canadian Products Core Business

$8.1M

$26.0M

Note 1: Q1 2016 Net Product Revenues of $3.6 million consisted of net revenues from the sale of Canadian products  ($3.3 
million) and Fibricor ($0.3M) for the period February 5, 2016 (date of the Tribute acquisition) through March 31, 2016. 

Note 2: Core Business includes net revenues from Zontivity and Toprol-XL (and its AG), which are reported net of costs and 
transition services fees during the transition period, and net product sales from Fibricor and Yosprala.

(Option 2)

+ $17.9M

$0.3

ÅTotal Net Product Sales: $25.1M

ÅCost of Product Revenues                         
& Transition Fees Less:          -$10.1M

ÅTotal Net Revenues*: $15.0M

Primary Driver of Core Business   
Revenue in Q1 2017 is Toprol-XL, 
Which Consists of:

*Included in Other Revenue
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Q1 2017 GAAP Financial Results

Amounts in US $M Q1 2017 Q1 2016
Favorable/ 

(Unfavorable)

Total revenues, net $26.0 $8.1 $17.9

Cost of product revenues $2.8 $2.5 ($0.3)

Selling,general and administrative $30.8 $37.5 $6.7

Research and development $0.1 $4.4 $4.3

Amortizationof intangible assets $8.5 $1.3 ($7.2)

Change in fairvalue of contingent consideration $4.4 τ ($4.4)

Interest expense $6.7 $0.3 ($6.4)

Other (income)expense, net ($0.4) ($4.8) ($4.4)

Income tax expense $0.6 $0.7 $0.1

Net loss ($27.5) ($33.8) $6.3
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Q1 2017: Improved Adjusted EBITDA vs. Q1 2016

Amounts in US $M Q1 2017 Q1 2016

Net loss ($27.5) ($33.8)

Share-basedcompensation expense $2.8 $3.9

Retentionand Severance $0.1 $1.1

Depreciation and amortization expense $8.9 $1.3

Interest expense $6.6 $0.3

Change in fair valueof contingent consideration $4.4 τ

Change in fair value of warrants liability τ ($4.6)

Transactionrelated expenses $0.8 $8.2

Excisetax equalization payments τ $12.0

Other ($0.3) ($0.2)

Income tax expense $0.6 $0.7

Adjusted EBITDA* ($3.6) ($11.1)

Å Adjusted EBITDA is defined as net income (loss) before income taxes, interest expense and financing costs, depreciation and amortization, stock-based 
compensation, gains or losses related to warrants, changes to the fair value of contingent consideration, restructuring costs, retention  and severance 
costs, impact of an acquisition of a business or product, including transaction costs, acquired in-process R&D, tax equalizationpayments, interest income, 
the impact of changes in foreign currency rates, asset impairment charges, losses or gains on sale of assets, losses or gainson extinguishment or 
modification of debt and the impact of a sale or disposition of a business or product, including discontinued operations. 

GAAP to Non-GAAP reconciliations are included within the tables accompanying our press release attached as an exhibit to our Current Report on Form 8-K 
filed on May 9, 2017, copies of which are available on EDGAR at www.sec.gov, on SEDAR  at www.sedar.comand on our website at www.Aralez.com.

http://www.sec.gov/
http://www.sedar.com/
http://www.aralez.com/
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2017 Cost Savings Initiatives

*   Previously announced ($7.5 million annualized)
** ~$9.0M included in original 2017 Adjusted EBITDA guidance. ~$7.0M of the 2017 

operating expense reductions will be invested in phased launch of Zontivity

CostSavings Initiatives Amount

Reduced CommercialSpend (Yosprala primary driver) $9.0M

32% Sales Force Reduction* $5.5M

CostCuts to Departmental Expenses Across Business $8.5M

Total 2017 Operating ExpenseReductions $23.0M**

Aralez Has Also Identified Other Initiatives 
Aimed At Driving Increased Profitability



17

Updated 2017 Financial Guidance

Measure 2017 Guidance
Updated 

2017 Guidance

Net Revenues $80Mto $100M $80M to$100M

AdjustedEBITDA* $(25M) to $(10M) $(5M) to $5M

*  Adjusted EBITDA is defined as net income (loss) before income taxes, interest expense and financing costs, depreciation and 
amortization, stock-based compensation, gains or losses related to warrants, changes to the fair value of contingent 
consideration, restructuring costs, retention  and severance costs, impact of an acquisition of a business or product, 
including transaction costs, acquired in-process R&D, tax equalization payments, interest income, the impact of changes in 
foreign currency rates, asset impairment charges, losses or gains on sale of assets, losses or gains on extinguishment or 
modification of debt and the impact of a sale or disposition of a business or product, including discontinued operations. 

GAAP to Non-GAAP reconciliations are included within the tables accompanying our press release attached as an exhibit to 
our Current Report on Form 8-K filed on May 9, 2017, copies of which are available on EDGAR at www.sec.gov, on SEDAR  at 
www.sedar.comand on our website at www.Aralez.com.

http://www.sec.gov/
http://www.sedar.com/
http://www.aralez.com/
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Aralez ςCorporate Focus Going Forward

ÅMaximizing our financial flexibility with continued 
focus on cost and cash management

ÅSuccessful execution of Zontivity relaunch

ÅStronger commercial execution with Yosprala 

ÅEffectively manage Toprol-XL franchise

ÅWe are exploring both strategic and financing options 
with a continued focus on transformative M&A

Shareholder Value Creation
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Q&A Session


