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ForwardLooking Statements & Regulation G

This presentation contains & C 2 NJdadokildB{ G | (i S YaS géfinadén the Private Securities
Litigation Reform Act of 1995 Actual results may differ materially from expectationsand are

subjectto certainrisksand uncertaintiessuchasthose describedin wt a fg2gaodicreports and

statements filed with the Securitiesand ExchangeCommissionand available through the

O 2 Y LJ- websiieawww.rpminccom.  The companydoes not intend to update any forward-

lookingstatementsmadein this presentation

This presentation includes certain company data that do not directly conform to generally
acceptedaccountingprinciples,or GAAPand certain companydata that has been restated for
improved clarity, understandingand comparability,or pro forma. All non-GAAPdata in this
presentationare indicated by footnote. Tablesreconcilingsuchdata with GAAPmeasuresare
availablethrough our website, www.rpminc.comunder Investorinformation/Presentations
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Entrepreneurial Operating Philosophy 6 Competitive Advantage of Leading Brands 0 Balance
Between Consumer and Industrial Markets 0 Growth Strategy Balanced Between Internal
Investment and Acquisitions 0 Connections Creating Value 0 Sustainable Shared Value
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Specialty Segment
(15%)
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Industrial Segment
(53%)
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Entrepreneurial Operating Philosophy

At Operating
Companies

AmongOperating
Companies

At
Corporate
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Sales
Marketing

ProductDevelopment

CustomerService
Technical Support

D

Distribution
Manufacturing
Technology
Product Development
Geographi&xpansion
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Treasury
Capital Allocation
Global Sourcing
Insurance & Benefits
M&A
Budgeting Planning




2k1IM Unique Competitive Advantage

Construction
Chemicals

$170

billion global market
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