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ForwardLooking Information

Certaininformation includedin this presentationthat is not currentor historicalfactualinformation may constitute forward-lookinginformation or statementswithin
the meaning of applicablesecuritieslaws Forwardlooking information is based on certain factors and assumptionsregarding,among other things, mining,
production, gradeand tonnage,constructionand explorationactivitiesat the DiavikDiamondMine, world and USeconomicconditions,the worldwide demandfor
luxury goodsandthe level of worldwide diamondproduction Specificallyin makingstatementsregardingexpecteddiamondpricesand expectationsconcerninghe
diamondindustry and expectedsalestrends, margins,profitability and market conditionsin the luxury brand segment,Harry Winston DiamondCorporation(the
a / 2 Y LJhasénadeé assumptionsregarding,amongother things, world and USeconomicconditions,diamond supply and demandfor luxury goods Forward
looking information may relate to Y I y I 3 S Yiuyeib@léok and anticipated events or results, and may include statementsor information regardingplans,
timelines and targets for construction, mining, development, production and exploration activities at the Diavik Diamond Mine, future mining activities and
processingat the DiavikDiamondMine, projectedcapitalexpenditurerequirementsandthe fundingthereof, liquidity and working capitalrequirementsand sources,
estimatedreservesand resourcesat, and production from, the DiavikDiamondMine, the number and timing of expectedrough diamondsales,demandfor rough
diamonds,expecteddiamondpricesand expectationsconcerningthe diamondindustry and the demandfor luxury goods,expectedcost of salesand grossmargin
trends in the mining segment,target for compoundannualgrowth rates of salesand operatingincomein the luxury brand segments plansfor expansionof the
luxury brand salonand wholesalenetwork, and expectedsalestrends and market conditionsin the luxury brand segment Actualresultsmay vary from the forward-
looking information. While the Companyconsidersthese assumptionsto be reasonablebasedon the information currently availableto it, they may prove to be
incorrect

Forwardlooking information is subjectto certain factors, including risks and uncertainties,which could causeactual resultsto differ materially from what we

currently expect Thesefactorsinclude,amongother things, the uncertainnature of miningactivities,includingrisksassociatedvith undergroundconstructionand

mining operations,risksassociatedwith joint venture operations,risksassociatedwvith the remote location of and harshclimate at the DiavikDiamondMine site,

risksassociatedvith regulatoryrequirements,fluctuationsin diamond pricesand changesn USand world economicconditions,risksresultingfrom the Eurozone
financialcrisis,the risk of fluctuationsin the Canadian/U$lollar exchangeate, cashflow and liquidity risks,risksrelatingto the/ 2 Y LJI gkgags@érstrategyand of

competitionin the luxuryjewelry businessaswell aschangesn demandfor high-end luxurygoods Readers/viewersre cautionednot to placeundueimportanceon

forward-lookinginformation, which speaksonly asof the date of this disclosure and shouldnot rely upon this information as of any other date. While the Company
may electto, it is under no obligationand doesnot undertaketo update or reviseany forward-lookinginformation, whether asa result of new information, further

eventsor otherwiseat any particulartime, exceptasrequiredby law. Additionalinformation concerningactorsthat may causeactualresultsto materiallydiffer from

thosein suchforward-lookingstatementsis containedin the / 2 Y LJI fifing<with Canadiarand United Statessecuritiesregulatoryauthoritiesand canbe found at

www.sedarcomand www.secgov,respectively
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Company Overview Fiscal Year Results and Evolution

Fiscal 2011& 2012 are reported under IFRS. Fiscal 2010 is reported under Canadian GAAP
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segmentactivities (negative EBITDA) have only been reported during fiscal 2011 and fiscal 2012, prior to that corporate segities st/
not separately broken out.
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Company Overview We are a Diamond Company
High Level Flow of GooddHWDC Business Model

A Harry Winston Diamond Corporation Segments
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Diamond Supply / Demand

Even with most moderate demand forecadtRio Tinto, significant gap opening shomid-term

Rough diamond supply and demand
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Sources: Rio Tinto, November 2010, very similar projections: BHP Billiton 2007 and De Beers 2009

Note: Forecast is based on a conservative CAGR of 4.7%. Most recent Anglo American forecasts (2011) are based on a CAGR of 7%
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Fiscal Year 2013 First Quarter Resulisnsolidated
Fiscal Period Ending April 30

(in millions of United Statedollars)

FISCAL YEAR Q1 Q1 YOY Change
2012 2013

Consolidated

Sales $144 $193 +34%
Operating Profit $5 $19 +298%
EBITDA $25 $44 +77%

1 Seel LIWISYRAEZ 6KAOK &aSia 2 dzEBITEASSs dp@afindlprdiéf@edepeiatidritat amorfizatign 2 F

Deutsche Bank Conference i June 2012 HA R,R,Y WI N STON Page 6



Fiscal Year 2013 First Quarter ResubBy Segment

Fiscal Period Ending April 30

(in millions of United Statedollars except carat amounts, which are in millions of carats)

FISCAL YEAR Q1 Q1 YOY Change
2012 2013

Mining Segment

Sales $62 $89 +43%

Operating Profit $4 $16 +314%

EBITDA $39 $21 +83%

Carats Recoveréd 0.5M 0.6M +19%

Carats Sold 0.5M 1.0M +116%

Luxury Brand Segment

Sales $828 $103 +26%

Operating Profit $4 $7 +68%

EBITDA $7 $10 +42%

Corporate

Operating Profit ($4) ($5) +38%

(Loss)

EBITDA(loss) ($5) ($3) +40%

1 Seel LIISYRAES gKAOK
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2 Represents 40% share of the Diavik Production on a calendar quarter basis
3 The first quarter of the prior year included a $5 mm higlue transaction in North America which was not repeated in thesatiquarter
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HWDC Strateggnables botrsides of thébusiness teenhance
each other
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Mining Segment




Global Diamond Mines US$ per tonne
Diavik is One of the Worlds Highest Value Per Tonne Mine

Estimated USS per tonne revenue 2011

+USS 250atonne

USS100to USS250atonne

USS 50to USS 100atonne

Under USS 50 a tonne
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Source: De Beers, Alrosa, Public Company Reports and Presentations, Bain &Co Industry
Report and HW estimates
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Fiscal Year 2013 First Quartgvlining Results

Fiscal Period Ending April 30 (in millions of United States dollars)

Q1 2012 Q1 2013 YOY Change
Sales $62 $89 +43%
Gross Margin $9 $19 +120%
Gross Margin % 13.9% 21.2% +730bp
Operating Profit $4 $16 +314%
EBITDA $39 $21 +83%
Carats Recoveréd 0.5M 0.6M +19%
Carats Sold 0.5M 1.0M +116%

1 {SS ! LWISYRAES $gKAOK &aSita 2dzi GKS /2YLIlyeQa O2YLizildAazy 2F 9. L¢5!
2 Represents 40% share of the Diavik Production on a calendar quarter basis
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How Harry Winston Sorts and Sells Rough Diamonds
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Diavik Diamond Ore Mix and Average Price

100% and Calendar YeBasis. Prices based on March/April Sales Prices.
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1 Expectedore mix amountsbasedon calendaryear 2012 plan and Companyestimatesfor further years Averageprice basedonthe / 2 Y LJI fiastQ a

recentsalespricesfor March/April2012 Pricesdo not includeReprocessedPlantRejectsRPRand smalldiamondrecoverieswvhich are not includedon
the/ 2 Y LJI Resef¥eand ResourceStatementandaretherefore incrementalto production
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Luxury Brand Segment




Harry Winstorg Authentic Luxury and Only the Exceptional

Extreme Diamond Quality ar@@raftsmanship
TheUltimate

RefinedDesign

Exceptional Craftsmanship

o o Do Do

?’f:
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During Past Two Yeardncreased Sales 83% in value and

68% In Quantity Fiscal Years 2032012

Sales
Operating Profit (loss)
Directly Operated Salons

Licensed Salons

Quantity of Units Sold

1 Reported under Canadian GAAP
2 Reported under IFRS
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$225M $345M $412M +187M
(-$16M) +$15M +$19M +35M
19 19 20 +1
0 2 4 +4
+22% +37% +68%
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Fiscal Year 2013 First Quartdruxury Brand Results

Fiscal Period Ending April 30

(in millions of United States dollars)

Q1 Q1 YOY YOY
2012 ~ 2013  Change changeatConstani
FX Rate

United States $35 $32 -9% -9%
Europe $17 $30 +72% +73%
Asia ex. Japan $14 $20 +42% +39%
Japan $15 $21 +42% +43%
Sales Total $82L $103 +26% +26%
Gross Margin $39 $54 +40%
Gross Margin % 47.5% 52.6%  +510bp
Operating Profit $4 $7 +68%
Operating Profit % 5.2% 6.9% +170bp

1 The first quarter of the prior year included a $5 mm high-value transaction in North America which was not repeated in the current quarter.
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Luxury Brand Segment Financial Objectives
Table is for Fiscalear ending January 3Xin millions ofUSdollars)

FY 2011 FY 2012 2016
Sales $345 $412 CAGR in the mid teens
Gross Margin % 47.2% 45.7% Low 50% range
Operating Profit % 4.3% 4.7% Low to mid teens

1
Obijectivedor internal planning and measurement purposes. This is not a forecast of actual.results
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Balancing Top & Bottom Line

Worldwide Network Expansion
Retail and Wholesale

Discount Reduction Program

Expansion of Timepiece Sales at Retalil

Broadening of Product Offer
Adding at All Levels

Change of Product Mix Toward
Core & Access Product

Gain Control of Wholesale Distribution

Take Over Wholesale Distribution
(Asia/LATAM/Switzerland)
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Luxury Brand, Retail High_evel Product Mix

FY 2012 at FY 2012 actual rate

Retail Sales by Segment - Evolution
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Luxury Brand Sales Growth Drivers

A Geographic Market Long Term Goals

A Grow Asia, Europe and Middast at faster rate than US and Japan
A Expand Distribution Network

A Grow wholesale network faster than retail network
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Luxury Brand Growth Strategy

A Growth of Access and Core to Outpace Growth of High Jewelry

Timepieces Bridal Jewelry Collections
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Jewelry: A Broader Offer

High Jewelry

Access
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Reinstating HW as a Bridal Destination with a New Bridal
Collection: Belle by Harry Winston
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