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This presentation contains forward-looking statements, including financial outlook, market potential and growth, business strategies, and 
the benefits of our solutions, that are subject to a number of risks, uncertainties, assumptions and other factors that could cause actual 
results and the timing of certain events to differ materially from future results expressed or implied by such statements including, but not 
limited to: our limited operating history, particularly as a public company, which makes it difficult to evaluate our current business and future 
prospects; our ability to achieve or sustain profitability; the effects of increased competition in our market and our ability to compete 
effectively; our ability to attract new customers; our ability to maintain or increase the allocation of our existing customers' marketing spend 
to us; changes in our customers' advertising budget allocations, agency affiliations or marketing strategies; our ability to develop new 
products and services, enhance our existing products and services or make necessary changes to our technology platform or business 
model; our ability to expand our business internationally; our ability to comply with, and the effect on our business of, evolving legal 
standards and regulations, particularly concerning privacy and data protection; the seasonality of our business; our dependence on the 
continued growth of the digital advertising market; our ability to maintain a supply of media inventory or impressions; our ability to retain 
key employees and attract additional key employees; our ability to maintain effective internal controls; our recognition of revenue from 
customer subscriptions over the term of the customer agreements; and general market, political, economic and business conditions, 
including internationally. Additional factors that could cause actual results to differ materially from those anticipated by our forward-looking 
statements are described under “Risk Factors” in our Quarterly Report on Form 10-Q for the quarter ended March 31, 2017. 
 
You should not rely upon forward-looking statements as predictions of future events. Furthermore, such forward-looking statements are 
only as of the date of this presentation. Except as required by law, we disclaim any obligation to update these forward-looking statements 
publicly, or to update the reasons actual results could differ materially from those anticipated in these forward-looking statements, even if 
new information becomes available in the future. 
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REVENUE EX-TAC ($M)  

2013-2017E* 

CAGR 28%  

Company Overview 

► 730 enterprise customers across consumer products, retail, 
automotive, and other major sectors 

► 380 employees globally with headquarters in Research 
Triangle, North Carolina 

► Guidance to be Adjusted EBITDA positive in 2017, 
cash flow positive in 2018 and produce a 20%+ EBITDA margin 
by 2020 

► Expected $5M y-o-y EBITDA increase in 2017* 
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All references to Q1 2017 numbers are from our most recent 10-Q filing on May 10, 2017.    
 
*Full year 2017 figures represent the midpoint of our guidance range; represents a Non-GAAP 
financial measure, see the appendix and the reconciliations that follow within this presentation 
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MaxPoint connects the digital world with the physical 
world by generating household-level intelligence to 

optimize brand and retail performance 
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► Allows our customers to use the 
portions that best meet their 
needs 

► Enables multiple points of 
interoperability with partners 

► Modular design creates a 
scalable and cost efficient 
architecture 

Modular Platform Design 

Cross-device  
Delivery to the 

Household Level 

Rich Proprietary 
Data and Analytics 
including Customer 

Point of Sale 
Integration 

One-to-one Closed-
Loop Measurement 

with Extensive 
Cross-Industry 

Interoperability 

PLATFORM 
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Partnerships Create Pre-wired Ecosystem Connections 

POS, INVENTORY, SCM 
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MaxPoint 

• RSI 
• SPI 
• Atlas Technology 
• IRI 
• MasterCard 
• Customer Direct 
• >330K mobile 

consumer 
panelists 

₋ Offline and 
online Grocery, 
Mass, Retail, and 
Specialty  Retail 

• >6MM consumer 
panelists  
 

PUB. & AGENCY PLATFORMS 

RTB INTEGRATIONS 

ACTIONABLE INTELLIGENCE 

• The Trade Desk 
• Google  
• TURN 
• MediaMath 
• TUBE 
• DataXu 
• Spotify 
• Facebook 

 

• Adobe 
• Acxiom/LiveRamp 
• Oracle/BlueKai   

 

• AdEx (Google) 
• Rubicon 
• AOL/VZN/Y! 
• OpenX 
• Opera / Ad Colony 
• Mopub/Twitter 
• Pubmatic 
• AppNexus 

 

MAXPOINT DATA 

• Purchase Intent 
• Geolocation 
• Instore 

ANALYTC INTEGRATIONS 

• Tableau 
• Domo (coming soon) 
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3rd PARTY 

• Structured and 
unstructured data 
ingestion module 
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Customer Catalyst: Customer list matching and enrichment using 
MaxPoint’s proprietary data 
 
Measurement: Data-based solutions to determine and drive customer 
ROI 
 
PathPoint: Sensors for in-store foot traffic data collection 
 
Custom Audience Segments: Targeted audiences through integrations 
with LiveRamp, Adobe, and Oracle 

Leveraging Our Data & Platform for New Products 
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Customer Address 
List 

Customer 
Enrichment 

Match List 

Marketing 
Cloud 

Match and 
Enrichment 

Media 
Activation 

Customer 
Selection 

Activation 

Media 
Partners 

MaxPoint provides seamless activation that engages high-value customers 

Customer 

How Customer Catalyst Works 
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► Precisely sense location in a store with a broad array of anonymous 
wireless signals (Wi-Fi, BTE, etc.) 

► For stores of any size, continuously understand in-store locations and 
flow 

► Plug-and-play installation with proprietary hardware and software—
simply plug it in 

► Key learnings for customers 

► Traffic by Location 
► Impact of Promotions 
► Dwell Time 
► Customer Segmentation 
► Pre-Planning 
► Employee Productivity 

 

► Enables MaxPoint to go deeper and establish longer-term 
relationships with clients 
 

► Supports MaxPoint’s vision to inspire transformational change in our 
clients’ go-to-market strategies 
 

► Expect long-term contracts 

PathPoint: MaxPoint In-Store Sensors 

Insights lead to 
improvements in 

shelf sets and 
promotional 

priorities 

Drive Topline 
Growth 

Increase vendor 
interest in promoting 

in stores 

Upcharge for highest- 
traffic locations 

Increase Support 
From Suppliers 

Labor productivity 

Inventory and space 
management 

Improve The 
Bottom Line 

Customer Benefits 
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Custom Audience Segments 
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Targeted audiences through integrations with LiveRamp, Adobe, and Oracle 

Purchase Intent 

Location  
Targeting 

Interest and  
Personas 

Unique and customizable audiences based on 

real-world location and shopping activity 

Every major DSP & Trading Desk 

NOW AVAILABLE IN  
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2017 Strategic Priorities 
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►Expanding the reach of our intelligence across the entire marketing 
stack and ecosystem 

 

►Providing products that enable our customers to fully realize the 
value of enterprise data in their marketing efforts 

 

►Achieving Adjusted EBITDA profitability in 2017, cash flow positive in 
2018 and producing a 20%+ EBITDA margin by 2020 
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Financials 



Revenue Ex-TAC Adjusted EBITDA 

Revenue Ex-TAC and Adjusted EBITDA ($mm) 
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2013-2017E* 

CAGR 28%  

* Full year 2017 figures represent the midpoint of our guidance range; represents a Non-GAAP 
financial measure, see the appendix and the reconciliations that follow within this presentation 

$38.4 

$61.9 

$86.3 

$98.0 
$103.5* 

2013 2014 2015 2016 2017 E

 $2.6  

 $(5.4) 

 $(10.4) 

 $(2.6) 

 $2.5* 

6.9% 

-8.7% 

-12.1% 

-2.7% 

2.4% 

2013 2014 2015 2016 2017 E

Adj. EBITDA Adj. EBITDA %



Mobile 
27% 

Growth 

43% 

Q1-16 Q1-17 

Non-display % of Revenue 

Reaching Consumers Where They Spend Time 

86% 

77% 

Q1-16 Q1-17 

Customers Executing  
Across Multi-channel (%) 

Cross-Channel Reach Strength in Mobile 

59% 
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All references to Q1 2017 numbers are from our most recent 10-Q filing on May 10, 2017.    



Number of Enterprise Customers 

15 

Note:  We expect our customer count growth to continue to moderate throughout 2017 and our revenue per customer to increase, as our focus remains on strengthening our 
relationships with our larger clients through our 2017 key initiatives. 
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670 
709 

751 764 766 759 
730 

Q2-15 Q3-15 Q4-15 Q1-16 Q2-16 Q3-16 Q4-16 Q1-17



2012 2013 2014 2015 2016 

Engagement 
Average Spend from 
Customers ($000) 

$757 $1,474 $2,068 $2,659 $2,807 

Frequency 
Average Campaigns from 
Customers 

38 85 132 174 259 

Velocity 
Average Activity Interval 
(Days) 

9.6 4.3 2.8 2.1 1.4 

Customers Moving to an “Always On” Solution 

Note: Analysis based on top 25 customers by revenue; Velocity is calculated by dividing the number of days in a year by the average number of campaigns per customer . 

16 
2017 MaxPoint Interactive, Inc. | www.ir.maxpoint.com | CONFIDENTIAL  



IBDROOT\PROJECTS\IBD-NY\LANDED2016\594615_1\Management Presentation\Maverick Management 

Presentation_vF - NWS.pptx 

© 2016 MaxPoint Interactive, Inc.  |  CONFIDENTIAL 

Appendix: 
Financial 
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Historical P&L 
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Q1-2015 Q2-2015 Q3-2015 Q4-2015 ` FY-2015 Q1-2016 Q2-2016 Q3-2016 Q4-2016 FY-2016 Q1-2017

Revenue 28,716$            34,450$            35,969$            40,992$            140,127$          29,450$            35,939$            37,418$            46,302$            149,109$          27,853$            

Traffic acquisition costs 11,929 13,189 12,935 15,746 53,799 10,088 12,775 12,489 15,768 51,120 8,799

Other cost of revenue 2,951 3,632 4,280 4,018 14,881 4,643 4,932 5,135 5,226 19,936 4,676

Gross profit 13,836 17,629 18,754 21,228 71,447 14,719 18,232 19,794 25,308 78,053 14,378

Operating expenses:

Sales and marketing 12,803 12,835 12,883 14,197 52,718 13,349 13,205 11,182 12,076 49,812 12,383

Research and development 4,642 5,437 6,127 7,238 23,444 6,507 7,081 7,083 5,905 26,576 6,424

General and administrative 3,379 3,716 4,347 4,224 15,666 5,318 4,383 4,188 4,587 18,476 4,612

Total operating expenses 20,824 21,988 23,357 25,659 91,828 25,174 24,669 22,453 22,568 94,864 23,419

(Loss) income from operations (6,988) (4,359) (4,603) (4,431) (20,381) (10,455) (6,437) (2,659) 2,740 (16,811) (9,041)

Other expense (income):

Interest expense 694 176 190 190 1,250 264 236 261 226 987 172

Interest income — — — — — (3) — — — (3) —

Amortization and write-off of debt 

discount 792 316 — — 1,108 — — — — — —

Amortization and write-off of 

deferred financing costs 129 52 8 8 197 18 10 11 17 56 18

Derivative fair value adjustment 

related to common stock warrants (482) — — — (482) — — — — — —

Other income — — — (1) (1) — — — — — —

Total other expense 1,133 544 198 197 2,072 279 246 272 243 1,040 190

Loss before income taxes (8,121) (4,903) (4,801) (4,628) (22,453) (10,734) (6,683) (2,931) 2,497 (17,851) (9,231)

Provision for income taxes — — — — — — — — — — —

Net (loss) income (8,121)$             (4,903)$             (4,801)$             (4,628)$             (22,453)$           (10,734)$           (6,683)$             (2,931)$             2,497$              (17,851)$           (9,231)$             

Net (loss) income per share of 

common stock - basic (3.59)$               (0.76)$               (0.74)$               (0.71)$               (4.12)$               (1.63)$               (1.02)$               (0.44)$               0.38$                (2.71)$               (1.39)$               

Net (loss) income per share of 

common stock - diluted (3.59)$               (0.76)$               (0.74)$               (0.71)$               (4.12)$               (1.63)$               (1.02)$               (0.44)$               0.37$                (2.71)$               (1.39)$               

Weighted-average shares used to 

compute basic net (loss) income

   per share of common stock 2,260,850 6,474,296 6,485,755 6,529,712 5,452,231 6,565,212 6,581,722 6,599,233 6,623,117 6,592,424 6,643,475

Weighted-average shares used to 

compute basic net (loss) income

  per share of common stock 2,260,850 6,474,296 6,485,755 6,529,712 5,452,231 6,565,212 6,581,722 6,599,233 6,722,123 6,592,424 6,643,475



Historical Balance Sheet 
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  March 31,

2015

June 30,

2015

September 30,

2015

December 31,

2015

March 31,

2016

June 30,

2016

September 30,

2016

December 31,

2016

March 31,

2017

    

Current assets:                  

Cash and cash equivalents 65,333$          54,591$          48,864$            41,143$          33,429$          27,053$          24,122$            24,221$          20,378$          

Accounts receivable, net 31,634 35,109 34,262 43,336 32,021 36,780 35,147 43,432 25,793

Prepaid expenses and other current assets 1,148 1,742 1,871 1,246 2,436 2,575 1,974 1,477 2,106

Restricted cash, short-term — 3,298 4,337 1,861 — — — — —

Total current assets 98,115 94,740 89,334 87,586 67,886 66,408 61,243 69,130 48,277

Property, equipment and software, net 13,671 16,260 19,159 19,385 20,283 20,288 20,058 20,125 19,549

Restricted cash, long-term 4,651 — — — — — — — —

Other long-term assets 119 90 121 315 111 109 57 60 60

Total assets 116,556$         111,090$         108,614$          107,286$         88,280$          86,805$          81,358$            89,315$          67,886$          

Liabilities and Stockholders’ equity  

Current liabilities:  

Accounts payable 14,293$          16,356$          14,393$            14,987$          10,161$          11,508$          10,164$            12,660$          8,864$            

Accrued expenses and other current liabilities 11,348 9,072 11,146 8,386 9,464 9,950 9,310 9,400 8,791

Short-term debt — 26,550 27,625 31,225 25,325 27,625 26,125 27,489 18,645

Total current liabilities 25,641 51,978 53,164 54,598 44,950 49,083 45,599 49,549 36,300

Long-term debt, net 28,334 — — — — — — — —

Other long-term liabilities 620 738 811 955 1,262 1,337 1,280 1,218 1,154

Total liabilities 54,595 52,716 53,975 55,553 46,212 50,420 46,879 50,767 37,454

Commitments and contingencies

Stockholders’ equity:  

Common stock 1 1 1 1 1 1 1 1 1

Additional paid-in capital 98,991 100,280 101,368 103,114 104,205 105,258 106,305 107,898 109,008

Accumulated other comprehensive loss (63) (36) (58) (82) (104) (157) (179) (200) (195)

Accumulated deficit (36,968) (41,871) (46,672) (51,300) (62,034) (68,717) (71,648) (69,151) (78,382)

Total stockholders’ equity61,961 58,374 54,639 51,733 42,068 36,385 34,479 38,548 30,432

Total liabilities and stockholders’ equity116,556$         111,090$         108,614$          107,286$         88,280$          86,805$          81,358$            89,315$          67,886$          

Assets



Historical Cash Flow Statement 
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Cash flows from operating activities:          

Net loss (8,121)$                   (13,024)$                 (17,825)$                 (22,453)$                 (10,734)$                 (17,417)$                 (20,348)$                 (17,851)$                 (9,231)$                   

Adjustments to reconcile net loss to net cash provided by (used in) operating activities:        

Depreciation and amortization 1,206 2,642 4,270 6,074 2,232 4,612 7,137 9,799 2,653

Stock-based compensation expense 572 1,706 2,756 3,522 930 1,778 2,678 3,906 1,250

Change in fair value of warrants (482) (482) (482) (482) — — — — —

Bad debt expense — — 177 205 332 328 324 358 (1)

Loss on disposal of asset — — — — 4 4 4 5 —

Amortization and write-off of debt discount 792 1,108 1,108 1,108 — — — — —

Amortization and write-off of deferred financing costs 129 181 189 197 18 28 39 56 18

Changes in operating assets and liabilities:      

Accounts receivable 9,655 6,194 6,855 (2,259) 10,968 6,175 7,802 (517) 17,643

Prepaid expenses and other current assets (289) (892) (1,038) (429) (1,136) (1,312) (608) (211) (609)

Security deposits (8) (13) (41) (229) (30) (20) (19) 57 —

Accounts payable (4,955) (3,591) (5,611) (2,544) (4,888) (3,704) (5,150) (2,761) (3,606)

Accrued expenses and other current liabilities 2,877 2,562 4,653 1,897 1,097 1,559 888 1,046 (592)

Other long-term liabilities 380 497 570 714 308 382 325 263 (64)

Net cash provided by (used in) operating activities 1,756 (3,112) (4,419) (14,679) (899) (7,587) (6,928) (5,850) 7,461

Cash flows from investing activities:

Purchases of property, equipment and software (1,561) (3,593) (6,069) (8,764) (927) (1,251) (1,754) (2,720) (587)

Capitalized internal-use software costs (1,510) (3,064) (4,721) (6,195) (1,838) (3,581) (5,181) (6,689) (1,494)

Changes to restricted cash 249 1,602 563 3,039 1,861 1,861 1,861 1,861 —

Net cash used in investing activities (2,822) (5,055) (10,227) (11,920) (904) (2,971) (5,074) (7,548) (2,081)

Cash flows from financing activities:

Proceeds from the issuance of common stock in initial public offering, net of

  underwriting discounts and commissions 69,518 69,518 69,518 69,518 — — — — —

Payments of costs related to initial public offering (249) (1,953) (2,304) (2,304) — — — — —

Proceeds from debt 6,250 9,150 10,225 13,825 — 3,400 3,400 42,300 36,000

Repayment of debt (22,500) (27,500) (27,500) (27,500) (5,900) (7,000) (8,500) (46,036) (44,844)

Proceeds from stock option exercises 490 645 684 781 52 73 106 113 29

Proceeds from issuance of common stock under employee stock purchase plan — — — 548 — 202 202 387 —

Tax wittholdings related to net share settlements of restricted stock units — — — — — — — — (298)

Payments for repurchases of common stock — — — — — (125) (125) (125) (75)

Payments of issuance costs related to debt (57) (57) (57) (57) (54) (54) (54) (110) (36)

Net cash provided by (used in) financing activities 53,452 49,803 50,566 54,811 (5,902) (3,504) (4,971) (3,471) (9,224)

Effect of exchange rate changes on cash and cash equivalents (2) 6 (5) (18) (9) (28) (48) (53) 1

Net increase (decrease) in cash and cash equivalents 52,384 41,642 35,915 28,194 (7,714) (14,090) (17,021) (16,922) (3,843)

Cash and cash equivalents at beginning of period 12,949 12,949 12,949 12,949 41,143 41,143 41,143 41,143 24,221

Cash and cash equivalents at end of period 65,333$                   54,591$                   48,864$                  41,143$                  33,429$                   27,053$                   24,122$                   24,221$                   20,378$                   



Reconciliation: Revenue Ex-TAC 
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MaxPoint is not able to provide a reconciliation to GAAP revenue for its second quarter and full year 2017 Revenue ex-TAC guidance at this time because of the difficulty of estimating certain items that are 

excluded from Revenue ex-TAC guidance, such as traffic acquisition costs, the effect of which may be significant. 

 

Q1-2015 Q2-2015 Q3-2015 Q4-2015 ` FY-2015 Q1-2016 Q2-2016 Q3-2016 Q4-2016 FY-2016 Q1-2017

Revenue 28,716$       34,450$       35,969$       40,992$       140,127$     29,450$       35,939$       37,418$       46,302$       149,109$     27,853$       

Less: traffic acquisition costs (11,929) (13,189) (12,935) (15,746) (53,799) (10,088) (12,775) (12,489) (15,768) (51,120) (8,799)
Revenue ex-TAC 16,787$       21,261$       23,034$       25,246$       86,328$       19,362$       23,164$       24,929$       30,534$       97,989$       19,054$       



Reconciliation: Adjusted EBITDA 
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MaxPoint is not able to provide a reconciliation to GAAP net loss for its second quarter and full year 2017 Adjusted EBITDA guidance at this time because of the difficulty of estimating certain items that are 

excluded from Adjusted EBITDA guidance, such as the items excluded from net loss to calculate Adjusted EBITDA, the effect of which may be significant. 

 

Q1-2015 Q2-2015 Q3-2015 Q4-2015 ` FY-2015 Q1-2016 Q2-2016 Q3-2016 Q4-2016 FY-2016 Q1-2017

Net (loss) income (8,121)$             (4,903)$             (4,801)$             (4,628)$             (22,453)$           (10,734)$           (6,683)$             (2,931)$             2,497$              (17,851)$           (9,231)$             

Adjustments:  

Interest expense 694 176 190 190 1,250 264 236 261 226 987 172

Interest income — — — — — (3) — — — (3) —

Amortization and write-off of 

debt discount 792 316 — — 1,108 — — — — — —

Amortization and write-off of 

deferred financing costs 129 52 8 8 197 18 10 11 17 56 18

Provision for income taxes — — — — — — — — — — —

Depreciation and amortization 1,206 1,436 1,628 1,804 6,074 2,232 2,380 2,525 2,662 9,799 2,653

Stock-based compensation 572 1,134 1,050 1,101 3,857 1,039 955 1,014 1,401 4,409 1,454

Change in fair value of 

warrants (482) — — — (482) — — — — — —

Adjusted EBITDA (5,210)$             (1,789)$             (1,925)$             (1,525)$             (10,449)$           (7,184)$             (3,102)$             880$                 6,803$              (2,603)$             (4,934)$             


