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Forward Looking Statements

The Private SecuritiesLitigation Reform Act of 1995 provides a safe harbor from civil litigation for forward-looking statements accompaniedby meaningful cautionary statements Exceptfor historical
information, this report containsforward-lookingstatementswithin the meaningof Section27A of the SecuritiesAct of 1933 asamended,and Section21E of the Securitie€Exchangé\ct of 1934 whichmaybe

identified by wordssuchasd S & G A I  § & O LLINI BAE FayazseSa Yal ¢85 Xd S E 1D A (VF1 300 B 4\ 68ackS2matSirdlar expression®r the negativeversionsthereof and which also
may be identified by their context All statementsthat addressoperating performanceor eventsor developmentsthat Meridian expectsor anticipateswill occurin the future, including,but not limited to,

statementsrelatingto per sharediluted earningsand revenue,are forward-lookingstatements Suchstatements,whether expressedr implied, are basedupon current expectationsof the Companyand speak
only asof the date made Specificallya S NJ&A Rdrwagd-ddkingstatementsare, andwill be, basedon Y I y I 3 S Yh8ny/clr@rit viewsand assumptiongegardingfuture eventsand operatingperformance
Meridianassumesno obligationto publiclyupdateor reviseanyforward-lookingstatementsevenif experienceor future changesnakeit clearthat any projectedresultsexpressedr implied therein will not be
realized Thesestatementsare subjectto variousrisks,uncertaintiesandother factorsthat couldcauseactualresultsto differ materially,including,without limitation, the following:

a S N\ Raopdragin@@sults, financial condition and continued growth depends,in part, on its ability to introduce into the marketplaceenhancementof existingproductsor new productsthat incorporate
technologicaladvances meet customer requirementsand respondto products developedby a S NJ&A Rcbrhpgtiian, its ability to effectively sell such products and its ability to successfullyexpandand
effectively manageincreasedsalesand marketingoperations While Meridian hasintroduced a number of internally developedproducts,there canbe no assurancehat it will be successfuin the future in
introducingsuchproductson a timely basisor in protectingits intellectual property, and unexpectedor costly manufacturingcostsassociatedwvith the ramp up of new productscould causeactual resultsto
differ from expectations Meridianrelieson proprietary, patented and licensedtechnologies Assuch,the/ 2 Y LJI abityx@ protect its intellectual property rights, aswell asthe potential for intellectual
property litigation, would impactits results Ongoingconsolidationsof referencelaboratoriesand formation of multi-hospital alliancesmay causeadversechangeso pricing and distribution. Recessionary
pressureson the economyand the marketsin which our customersoperate, as well as adversetrends in buying patterns from customers,can changeexpectedresults Costs,includinglegal expensesand
difficultiesin complyingwith lawsandregulations,ncludingthoseadministeredby the United StatesFoodand DrugAdministration,canresultin unanticipatedexpensesand delaysandinterruptionsto the sale
of new and existingproducts,ascanthe uncertaintyof regulatoryapprovalsand the regulatoryprocess Theinternationalscopeof a S NJ&A Fopdrajiofisiincludingchangesn the relative strengthor weakness
of the U.S dollar, compliancewith anti-corruption laws, tariffs, trade wars, and generaleconomicconditionsin foreign countries,canimpactresultsand makethem difficult to predict Oneofa S NJA Ryfowtl” Q &
strategiesis the acquisitionof companiesandproductlines Therecanbe no assurancehat additionalacquisitionswill be consummatedr that, if consummatedwill be successfuandthe acquiredbusinesses
will be successfullyntegratedinto a S NJA FopdrasiofsiTheremay be risksthat acquisitionsmay disruptoperationsand may posepotential difficultiesin employeeretention, and there maybe additionalrisks
with respectto a S N Rabilityffd¥&cognizethe benefits of acquisitions,ncludingpotential synergiesand cost savingsor the failure of acquisitionsto achievetheir plansand objectives Meridian cannot
predictthe outcomeof goodwillimpairmenttestingand the impactof possiblegoodwillimpairmentsona S NJ& Re&rhingQrd financialresults Meridiancannotpredictthe possibleimpactof U.S healthcare
legislationenactedin 2010¢ the PatientProtectionand Affordable CareAct, asamendedby the Health Careand EducationReconciliatiorAct ¢ and any modificationor repealof any of the provisionsthereof
initiated by Congres®r the presidentialadministration,and any similar initiativesin other countrieson its resultsof operations Effortsto reducethe U.S federal deficit, breachesof a S NJ&A Rifdrnyati®a
technologysystemsand natural disastersand other eventscould havea materiallyadverseeffectona S N Résliltgofoderationsandrevenues Meridian cannotpredictthe outcomeof changesn business
strategyor plans,legalproceeding®r developmentsin the past,the Companyhasidentified a materialweaknessn our internal control over financialreporting, which hasbeenremediated,but the Company
canmake no assuranceshat a material weaknesswill not be identified in the future, which if identified and if not properly corrected,could materially adverselyaffect our operationsand result in material
misstatementan our financialstatements In additionto the factorsdescribedn this paragraphaswell asthosefactorsidentified from time to time in our filingswith the Securitiesand Exchang&€ommission,
Partl, ltem 1A RiskFactorsof our mostrecent AnnualReporton Form10-K containsa list and descriptionof uncertainties risksand other mattersthat may affectthe Company Readershouldcarefullyreview
theseforward-lookingstatementsandrisk factors,and not placeunduerelianceon our forward-lookingstatements
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Investment Highlights

Two Good Businesses: Diagnostics and Life Science

Defending Diagnostics Core Franchises and Positioning for Growth

Strong Life Science Momentum and Growth Strategy

Solid Financial Performance and Profitability

One Meridian Streamlining and Strategy
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What Is Meridian Bioscience?
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DIARGNOSTICS LIFE SCIENCE

2017 Sales: $144M 2017 Sales: $57M
420 employees 220 employees
8 locations in 7 countries 7/ locations in 6 countries
A Strong Infectious disease assay portfolio i A Development and production of
Pioneer and leader in gastrointestinal proprietary antibodies, antigens and reagents

A Optimized solutions for Small and midsize labs | |
with wide array of tests ACapamty and expertise to supply high volume,

high demand customers

A New growth and POC position through leadcare platform A International footprint with meaningful growth in China

Immuno and Molecular Assay Expertise and Portfolios in Both Businesses VIVO
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Diagnostics Overview

Core Platforms

Alsothermal DNA Amplification (illumigene brand)
ARapid Immunoassay (TRU, ImmunoCard® brands)
AEnzyme-linked Immunoassay (PREMIER® brand)
AAnodic Stripping Voltammetry (LeadCare® brand)

Core Products

AH. pylori

AC. difficile

AFoodborne i EHEC and Campy

ARespiratory i Group A Strep, Mycoplasma, and
Bordetella pertussis, influenza

AL ead

Sales by Platform®

Molecular
$33.5

Immunoassay &
Lead
$110.1

Sales by Region®

ROW
$3.5
EMEA
$19.5
Americas
$120.6

(1) FY2017
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Diagnostics Product Sales Trends (O0Os)

$20,000

$18,000

$16,000

$14,000

$12,000
—e

Q416

$10,000
Focus Areas: $8,000
A Private label strategy to grow market $6.000
A Changing algorithms and positioning
whole portfolio $4,000
A Focus on appropriate testing;
Panel reimbursement uncertainty $2,000
A Lock-in long-term contracts (ALL) 0
Q117 Q217 Q317 Q417 Q118 Q218 Q318

--H.pylori --C.diff Foodborne

/

Focus Areas:
A Quality System enhancement
A Return of venous blood claim

A Rebuild momentum & prepare for
future growth

2014 2015 2016 2017 2018E

--| ead
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Diagnostics - Investing for Growth

curie®

Point of Care

ACurian platform launch expected CY2020
| C.diff combo common Ag and Toxins test
I Fluorescent HpSA
I Follow-on menu expansion

AMagellan NextGen lead testing

I Lead + other high value blood tests for pediatric
offices

Molecular

Aillumigene Enhancements
AHpPSA® CR
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Diagnostics Key Priorities

A Protect Sales and Margins in Core Franchises

A Grow Magellan LeadCare® Platform

A Complete Development and Launch Curiant Platform
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Life Science Overview

Core Activities
ADevelopment
AManufacturing

ASales and Distribution

Core Products 1 Bulk Raw Materials
AAntigens

AAntibodies

APCR/qPCR reagents

ANucleotides

ABioresearch reagents

Sales by Platform®

Molecular
$22.2

Immuno
Sales by Region®

ROW$14.5
EMEA
$21.6

Americas
$21.2

(1) FY2017
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