


The Private SecuritiesLitigation Reform Act of 1995 providesa safe harbor from civil litigation for forward-looking statementsaccompaniedby meaningfulcautionarystatements. Exceptfor historical
information, this report containsforward-lookingstatementswithin the meaningof Section27A of the SecuritiesAct of 1933, asamended,andSection21Eof the SecuritiesExchangeActof 1934, whichmaybe
identified by wordssuchasάŜǎǘƛƳŀǘŜǎέΣάŀƴǘƛŎƛǇŀǘŜǎέΣάǇǊƻƧŜŎǘǎέΣάǇƭŀƴǎέΣάǎŜŜƪǎέΣάƳŀȅέΣάǿƛƭƭέΣάŜȄǇŜŎǘǎέΣάƛƴǘŜƴŘǎέΣάōŜƭƛŜǾŜǎέΣάǎƘƻǳƭŘέandsimilarexpressionsor the negativeversionsthereof andwhichalso
may be identified by their context. All statementsthat addressoperatingperformanceor eventsor developmentsthat Meridian expectsor anticipateswill occur in the future, including,but not limited to,
statementsrelatingto per sharediluted earningsandrevenue,are forward-lookingstatements. Suchstatements,whether expressedor implied,arebaseduponcurrent expectationsof the Companyandspeak
only asof the date made. Specifically,aŜǊƛŘƛŀƴΩǎforward-lookingstatementsare,andwill be,basedonƳŀƴŀƎŜƳŜƴǘΩǎthen-current viewsandassumptionsregardingfuture eventsandoperatingperformance.
Meridianassumesno obligationto publiclyupdateor reviseanyforward-lookingstatementsevenif experienceor future changesmakeit clearthat anyprojectedresultsexpressedor implied therein will not be
realized. Thesestatementsaresubjectto variousrisks,uncertaintiesandother factorsthat couldcauseactualresultsto differ materially,including,without limitation, the following:

aŜǊƛŘƛŀƴΩǎoperatingresults,financialcondition and continuedgrowth depends,in part, on its ability to introduce into the marketplaceenhancementsof existingproductsor new productsthat incorporate
technologicaladvances,meet customer requirementsand respondto products developedby aŜǊƛŘƛŀƴΩǎcompetition, its ability to effectively sell such products and its ability to successfullyexpandand
effectivelymanageincreasedsalesand marketingoperations. While Meridian hasintroduceda numberof internally developedproducts,there canbe no assurancethat it will be successfulin the future in
introducingsuchproductson a timely basisor in protecting its intellectualproperty, and unexpectedor costlymanufacturingcostsassociatedwith the ramp up of new productscouldcauseactualresultsto
differ from expectations. Meridian relieson proprietary,patentedand licensedtechnologies. Assuch,the/ƻƳǇŀƴȅΩǎability to protect its intellectualproperty rights,aswell as the potential for intellectual
property litigation, would impact its results. Ongoingconsolidationsof referencelaboratoriesand formation of multi-hospitalalliancesmay causeadversechangesto pricingand distribution. Recessionary
pressureson the economyand the marketsin which our customersoperate,aswell asadversetrends in buyingpatterns from customers,canchangeexpectedresults. Costs,includinglegalexpenses,and
difficultiesin complyingwith lawsandregulations,includingthoseadministeredby the UnitedStatesFoodandDrugAdministration,canresult in unanticipatedexpensesanddelaysandinterruptionsto the sale
of new andexistingproducts,ascanthe uncertaintyof regulatoryapprovalsandthe regulatoryprocess. TheinternationalscopeofaŜǊƛŘƛŀƴΩǎoperations,includingchangesin the relativestrengthor weakness
of the U.S. dollar,compliancewith anti-corruption laws,tariffs, trade wars,andgeneraleconomicconditionsin foreigncountries,canimpactresultsandmakethem difficult to predict. OneofaŜǊƛŘƛŀƴΩǎgrowth
strategiesis the acquisitionof companiesandproduct lines. Therecanbe no assurancethat additionalacquisitionswill be consummatedor that, if consummated,will be successfulandthe acquiredbusinesses
will besuccessfullyintegratedintoaŜǊƛŘƛŀƴΩǎoperations. Theremayberisksthat acquisitionsmaydisruptoperationsandmayposepotentialdifficultiesin employeeretention,andthere maybeadditionalrisks
with respectto aŜǊƛŘƛŀƴΩǎability to recognizethe benefitsof acquisitions,includingpotential synergiesand cost savingsor the failure of acquisitionsto achievetheir plansand objectives. Meridian cannot
predict the outcomeof goodwillimpairmenttestingandthe impactof possiblegoodwillimpairmentsonaŜǊƛŘƛŀƴΩǎearningsandfinancialresults. Meridiancannotpredict the possibleimpactof U.S. healthcare
legislationenactedin 2010ςthe PatientProtectionandAffordableCareAct, asamendedby the HealthCareandEducationReconciliationActςand anymodificationor repealof anyof the provisionsthereof
initiated by Congressor the presidentialadministration,and any similar initiatives in other countrieson its resultsof operations. Efforts to reducethe U.S. federaldeficit, breachesof aŜǊƛŘƛŀƴΩǎinformation
technologysystems,andnaturaldisastersandother eventscouldhavea materiallyadverseeffect onaŜǊƛŘƛŀƴΩǎresultsof operationsandrevenues. Meridiancannotpredict the outcomeof changesin business
strategyor plans,legalproceedingsor developments. In the past,the Companyhasidentified a materialweaknessin our internal control over financialreporting,whichhasbeenremediated,but the Company
canmakeno assurancesthat a material weaknesswill not be identified in the future, which if identified and if not properly corrected,could materiallyadverselyaffect our operationsand result in material
misstatementsin our financialstatements. In addition to the factorsdescribedin this paragraph,aswell asthosefactorsidentified from time to time in our filingswith the SecuritiesandExchangeCommission,
PartI, Item 1A RiskFactorsof our most recentAnnualReporton Form10-Kcontainsa list anddescriptionof uncertainties,risksandother mattersthat mayaffect the Company. Readersshouldcarefullyreview
theseforward-lookingstatementsandriskfactors,andnot placeunduerelianceon our forward-lookingstatements.





2017 Sales:  $144M

420 employees

8 locations in 7 countries

ÅStrong infectious disease assay portfolio ï

Pioneer and leader in gastrointestinal

ÅOptimized solutions for small and midsize labs 

with wide array of tests

ÅNew growth and POC position through leadcare platform

2017 Sales:  $57M

220 employees

7 locations in 6 countries

ÅDevelopment and production of 

proprietary antibodies, antigens and reagents

ÅCapacity and expertise to supply high volume, 

high demand customers

ÅInternational footprint with meaningful growth in China

Immuno and Molecular Assay Expertise and Portfolios in Both Businesses 





Core Platforms

ÅIsothermal DNA Amplification (illumigene brand)

ÅRapid Immunoassay (TRU, ImmunoCard® brands)

ÅEnzyme-linked Immunoassay (PREMIER® brand)

ÅAnodic Stripping Voltammetry (LeadCare® brand)

Core Products

ÅH. pylori

ÅC. difficile

ÅFoodborne ïEHEC and Campy

ÅRespiratory ïGroup A Strep, Mycoplasma, and 

Bordetella pertussis, influenza 

ÅLead

Immunoassay & 
Lead

$110.1

Molecular
$33.5

Sales by Platform(1)

Sales by Region(1)

Americas
$120.6

EMEA
$19.5

ROW 
$3.5

(1) FY2017
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Focus Areas:

Å Private label strategy to grow market

Å Changing algorithms and positioning 

whole portfolio

Å Focus on appropriate testing;

Panel reimbursement uncertainty

Å Lock-in long-term contracts (ALL)
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Lead

Focus Areas:

Å Quality System enhancement

Å Return of venous blood claim

Å Rebuild momentum & prepare for 

future growth



Point of Care

ÅCurian platform launch expected CY2020

ïC.diff combo common Ag and Toxins test

ïFluorescent HpSA

ïFollow-on menu expansion

ÅMagellan NextGen lead testing 

ïLead + other high value blood tests for pediatric 

offices

Molecular

Åillumigene Enhancements

ÅHpSA® CR



ÅProtect Sales and Margins in Core Franchises

ÅGrow Magellan LeadCare® Platform

ÅComplete Development and Launch CurianÊ Platform





Core Activities

ÅDevelopment

ÅManufacturing

ÅSales and Distribution

Core Products ïBulk Raw Materials

ÅAntigens

ÅAntibodies

ÅPCR/qPCR reagents

ÅNucleotides

ÅBioresearch reagents 

Immuno
$35.0

Molecular
$22.2

Sales by Platform(1)

Sales by Region(1)

Americas
$21.2

EMEA
$21.6

ROW$14.5

(1) FY2017
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