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SAFE HARBOR/ DISCLOSURE

This presentation containsertain forwardlooking statements related to the company's businesses that are

oasSR 2y YIyl3aSYSyidQa OldekidgStatemerfsiale)Subject taickriiy @sks, C2 NB I NR

trends and uncertainties, including changes in advertising demand and other economic conditions that

could cause actual results to differ materially from the expectations expressed in foloakitg

statements. Such forwartboking statements are made as of the date of this presentation and should be

evaluated with the understanding of their inherent uncertainty. A detailed discussion of principal risks and

uncertainties which may cause actual results and events to differ materially from such fdne&ndg
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The company undertakes no obligation to publicly update any fors@kling statements to reflect events

or circumstances after the date the statement is made.




LISA KNUTSON

Chief Financial Officer
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Capitalizing on the evolving media ecosystem
Local Media; benefitting from diverse revenue streams
Newsyc the multi-platform path ahead
Midroll ¢ winning podcasting

Katz networkg its industry and growth trajectory

Financial principles and investment highlights




THE MEDIA ECOSYSTEM

Today, Consumers Find Media and Content
On A Variety Of Distribution Platforms
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THE MEDIA ECOSYSTEM

Consumers Will Seek Out Content They Love
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SCRIPPS & THE MEDIA CONSUMER

We Have Reorganized The Company To Reflect How
Audiences And Advertisers View Our Businesses

LOCAL MEDIA BRANDS NATIONAL MEDIA BRANDS



