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Safe Harbor Disclosure
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financial covenants; the expected growth and market position of the acquired Fleet brands; the impact of the Fleet acquisitio r f ¢ A mk n _ |

brand-building and product development initiatives; the ability to achieve synergies from the Fleet acquisition; and the Comipany " gj gr w
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cause actual results to differ materially from those expressed or implied by such forwkroking statements. These factors inafle, among

others, general economic and business conditions, regulatory matters, competitive pressures, difficulties successfullyatmegghe Fleet

brands, manufacturing facility and R&D resources, supplier issues, unexpected costs or liabilities, disruptions resutirigpérantegration of
Djccr* _I'b mrfcp pgqiqg qcr dmprf gl N pr G* -&fordhe yearendedRageh 31,2D16ar mp q
_I'b gl N pr GG* Grck [ 7?7, Pggqi D ar n(pfa thgduarter enced Mec&mber BIwADH6. YA€ pr cpj w
cautioned not to place undue reliance on these forwaitldoking statements, which speak only as of the date this presentationcé&pt to the

extent required by applicable law, the Company undertakes no obligation to update any forwlrdking statement contained in ths

presentation, whether as a result of new information, future events, or otherwise.

All adjusted GAAP numbers presented are footnoted and reconciled to their closest GAAP measurement in the attached redantitiehedule
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Agenda for Today's Discussion

l. Who is Prestige Brands?
ll. Performance Highlights
l1l. Fleet Overview

IV. FY 17 Outlook and the Road Ahead
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l. Who is Prestige Brands?
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Prestige Brands is the largest independent OTC products Company in North America.
The Company markets and sells weknown, brand name, ovetthe-counter healthcare

and household cleaning products throughout the U.S. and Canada, Australia, and certain
other international markets. We operate in niche segments within these categories in
which the strength of our brand names, our established retail distribution network, a low

cost operating model and experienced management team are key to our success.
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Helping Consumers Care for Themselves

8,

o
eye drops per year Clear

throat drops for every cold season

doses of pain relief per week
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Leading
OTC Platform

in North America

in Revenue Across

* Marketdataasof February 2%, 2017
** |Includesapproximate runrate revenue proforma for the acquisitionof DenTekand pending acquisition of Fleet
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