


Rfgq npcqclr_rgml amlr_glq acpr_gl Ēdmpu_pb-jmmigleē qr_rckclrq ugrfgl rfc kc_lgle md rfc Npgt_rc Qcaspgrgcq Jgrge_rgml Pcdmpk ?ct of 1995, such 
_q qr_rckclrq pce_pbgle rfc Amkn_lwĐq cvncarcb dgl_lag_j ncpdmpk_lac* glajsbgle pctclsc epmurf* _bhsqrcb CNQ* _lb _bhsqrcb dpee cash flow; 
rfc gkn_ar md rfc Djccr _aosgqgrgml ml pctclscq9 rfc rgkgle md rfc Djccr glrcep_rgml9 rfc Amkn_lwĐq cvncarcb jctcp_ec _lb _`glity to meet  
financial covenants; the expected growth and market position of the acquired Fleet brands; the impact of the Fleet acquisition ol rfc Amkn_lwĐq
brand-building and product development initiatives; the ability to achieve synergies from the Fleet acquisition; and the CompanyĐq _`gjgrw rm
jctcp_ec rfc Djccr k_lsd_arspgle d_agjgrw _lb P$B pcqmspacq, Umpbq qsaf _q Ērpclb*ē Ēamlrglsc*ē Ēugjj*ē Ēcvncar*ē Ēnpmhcar*ēĒ_lrgagn_rc*ē Ējgicjw*ē
Ēcqrgk_rc*ē Ēk_w*ē Ēqfmsjb*ē Ēamsjb*ē Ēumsjb*ē _lb qgkgj_p cvnpcqqgmlq gbclrgdw dmpu_pb- looking statements. Such forward-looking statements 
pcnpcqclr rfc Amkn_lwĐq cvncar_rgmlq _lb `cjgcdq _lb gltmjtc _ lsk`cp md ilmul _lb slilmul pgqiq* slacpr_glrgcq _lb mrfcp d_ators that may 
cause actual results to differ materially from those expressed or implied by such forward-looking statements. These factors include, among 
others, general economic and business conditions, regulatory matters, competitive pressures, difficulties successfully integrating the Fleet 
brands, manufacturing facility and R&D resources, supplier issues, unexpected costs or liabilities, disruptions resulting from the integration of 
Djccr* _lb mrfcp pgqiq qcr dmprf gl N_pr G* Grck /?, Pgqi D_armpq gl rfc Amkn_lwĐq ?lls_j Pcnmpr ml Dmpk /.-K for the year ended March 31, 2016 
_lb gl N_pr GG* Grck /?, Pgqi D_armpq gl rfc Amkn_lwĐq Os_prcpjw Pcnmpr ml Dmpk /.-Q for the quarter ended December 31, 2016. You are 
cautioned not to place undue reliance on these forward-looking statements, which speak only as of the date this presentation. Except to the 
extent required by applicable law, the Company undertakes no obligation to update any forward-looking statement contained in this 
presentation, whether as a result of new information, future events, or otherwise. 

 

All adjusted GAAP numbers presented are footnoted and reconciled to their closest GAAP measurement in the attached reconciliation schedule 
mp gl msp c_plgleq pcjc_qc gl rfc Ē?`msr Lml-E??N Dgl_lag_j Kc_qspcqē qcargml, 







Prestige Brands is the largest independent OTC products Company in North America.   

The Company markets and sells well-known, brand name, over-the-counter healthcare 

and household cleaning products throughout the U.S. and Canada, Australia, and certain 

other international markets.  We operate in niche segments within these categories in 

which the strength of our brand names, our established retail distribution network, a low 

cost operating model and experienced management team are key to our success. 



Source: Company records 
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* Market data as of February 21st, 2017 
** Includes approximate run-rate revenue pro forma for the acquisition of DenTek and pending acquisition of Fleet 


