2016 Analyst Day




Agenda

10:00 7 10:30 Continental Breakfast

10:30 7 10:35 Welcome

10:357 10:50 Colin Angle, Chairman & CEO

10:50 7 11:25 Christian Cerda, COO

11:257 12:05 Dwight Brown, SVP Marketing

12:0571 12:15 Q&A/Break

12:157 12:30 Tim Saeger, SVP Engineering

12:30 71 12:45 Alison Dean, CFO

12:4517 1:00 Q&A

1:0071 2:30 Lunch with iRobot Management/Braava jet demonstration
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Forward Looking Statements

A Certain statements made in this presentation that are not based on historical information are forward-looking

statements which are made pursuant to the safe harbor provisions of the Private Securities Litigation Reform Act of
1995.

A These statements are neither promises nor guarantees, but are subject to a variety of risks and uncertainties, many
of which are beyond our control, which could cause actual results to differ materially from those contemplated in
these forward-looking statements.

A Investors are cautioned not to place undue reliance on these forward-looking statements, which speak only as of the
date hereof. iRobot Corporation undertakes no obligation to update or revise the information contained in this
presentation, whether as a result of new information, future events or circumstances or otherwise.

A This presentation contains various non-GAAP financial measures as defined by SEC Regulation G, including
Adjusted EBITDA, which we define as Earnings Before Interest, Taxes, Depreciation, Amortization, merger and
acquisition expenses, restructuring expenses, net intellectual property litigation expenses and non-cash stock
compensation expense. The most directly comparable GAAP financial measures and a reconciliation of the
differences between the GAAP financial measures and the non-GAAP financial measures are posted on the investor
relations page of our web site at www.irobot.com.

A For additional disclosure regarding these and other risks faced by iRobot Corporation, see the disclosure contained
in our public filings with the Securities and Exchange Commission.
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rRobot

Colin Angle

Chairman & CEO




Strategy

Build a connected

. Enable the smart home
system of home solutions

Continued RVC leadership

[ Understand and maintain the home ]
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Roomba Growth & Leadership

2002 Created RVC Category

#1 RVC in the world*

60+% clobal Segment Share

[Platform for growth and key driver of connected product installed base}

*Source: Euromonitor International Limited; Consumer Appliances 17ed, iRobot Corp as the number one selling manufacturer of November 10 2016 6
robotic vacuum cleaners, retail volume sales in units, 2016 data '



.
Braava Growth & Leadership

Established WFCR* as new category

#1 Global WFCR .

WFCR could be larger than RVC in Asia

[ Building a second revenue stream ]

*1
'Wet Floor Care Robot November 10, 2016 7 e




China

Direct Control
Exclusive Distributor

V iRobot marketing programs
V iRobot office and staff
V Multiple Distributors

F\l
COM
l/\ %’7 w"eF-H

e . - o Xia Tr1ALL.cor1a¥n
e WHMIM o — _ =
Shanghai Office Braava jet launch event
[ Taking direct control of the brand in China ]
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System of Connected Solutions

NRoomba t hen Braavabo

[ Robots working together deliver unique benefits ]
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Milestones for Our Connected Strategy

_ NONg
wEramazon

uY webservices

Leveraging cloud technology from Common Ul for robot control Cost effective breakthrough NAV
Amazon to enable scale performance
[ Building incremental capabilities to enable Smart Home ]

November 10, 2016 10 e



Milestones for Our Connected Strategy

OTA update - Q1 2017

I Ro b wirtwabdata platform




