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SafeHarbor: Statement

This presentation does not constitute an offer or invitation for the sale or purchase of securities and has been prepasdglfsolinformational purposes.This presentation contains forwatdoking statements within the

meaning of the U.S. Private Securities Litigation Reform Act of 1995 that are subject to risks and uncertainties. Afitstatieenehan statements of historical fact included in this presentation are fordaoéting

statements. Forwardooking statements give our current expectations and projections relating to our financial conditionsresalterations, plans, objectives, future performance and business. You can identify forward
looking statements by the fact that they do not relate strictly to historical or current facts. These statements may woiddesuch & abRAYE£OA LI 1S5h bSalAYIGSsh BHBSELISOGZIH bLINI
"may," "could,” "continue," and other words and terms of similar meaning in connection with any discussion of the timatgrerof future operating or financial performance or other events but not all foralaaking

statements contain these identifying words. These forwimking statements are based on assumptions regarding our businesectmomy, and other future conditions that we have made in light of our industry experience
and on our perceptions of historical trends, current conditions, expected future developments and other factors we beligygr@priate under the circumstances. As you consider this presentation, you should understand
that these statements are not guarantees of performance or results. They involve risks, uncertainties (some of whichrareureyantrol) and assumptions. These risks, uncertainties and assumptions include, but are not
limited to, the following:regional, national or global political, economic, business, competitive, market and regulatory conditiofes|uvarto adequately manage our inventory or anticipate consumer demand; changes in
consumer confidence and spendingsks associated with fluctuations in energy and gasoline prices;assksiated with intense competition; our failure to open new profitable stores, or successfully enter new markets, on a
timely basis or at all; our ability to implement our letegm business strategy; our ability to manage our inventory balarmesfailure to hire and retain key personnel and other qualified personnel; our inability to obtain
favorable lease terms for our properties; the loss of, or disruption in the operations of, our centralized distributiorsciunt&uations in comparable store sales and results of operations, including on a quarterly basis; risks
associated with our lack of operations in the growing online retail marketplace; our inability to successfully implemmatiaating, advertising and promotional efforts; the seasonal nature of our business; the risks
associated with doing business with international manufacturers; changes in government regulations, procedures and reiguioemability to successfully transition from an emerging growth company to a large accelerated
filer; our ability to service our indebtedness and to comply with our financial covenants and other factors described under the gdistioris C | O & 2 N& & S MO@§lssi@iiand Analysis of Financial Condition and
wSadz (& 2 Foontmibd® Mauf AS2OHANA (A S& YR 9EOKIFY3AS /2YYA&AA2Y 064{ 9/ é0 TAfAyYa fadpysRANKMGKdr aftasdedehdicauSeithers t6 Giffer y 3 S
materially from those anticipated in the forwatdoking statements.Any forward looking statement made by us in this presentation speak only as of the date on which it is made. Factors tira¢\ventid cause or actual

results to differ may emerge from time to time, and it is not possible to predict éiflesh. We do not undertake any obligation to publicly update or revise any ford@oking statement, except as may be required by law.

Becausef these factors, we caution that you should not place undue reliance on any of our folwakitg statements. New risks andaertainties arise from time to time, and it is impossible for us to predict those events or
how they may affect us. Further, any forwdabking statement speaks only as of the date on which it is made. We undertakigligation to revise the forwardboking statements in this presentation after the date of this
presentation

al Nl SGd RFEGF YR AYRAZAGNE AYyF2NNIGA2Yy dzASR (KNBdAzZAK2dzi (dihegood Ind sstnaties ofimadagemenNid/e dsb IR to the exterit alailabB, ooy G Q &
YIEYyF3SySyiQa NB@GASSs 2F AYRSLISYRSY(d AyRdzaAGNE &dzZNDSe &3 dbyaNBKer ot thied partysBurcesdll bfth® imaiketiafaiand irglusty riddmatideoutedl i@ thig
presentation involves a number of assumptions and limitations which we believe to be reasonable, and you are cautiongiv@ainidue weight to such estimates. Although we believe that these sources are reliable, we
cannot guarantee the accuracy or completeness of this information, and we have not independently verified this informhtierweNbelieve the estimated market position, market opportunity and market size information
AyOf dzZRSR Ay (KAA LINBASYyGldGAz2y FNB 3ISySNrtte NBf ALl O Snbbeliefdz® ihelestiF dndeNain ard 2mprEcise RrbjédtionsassurpoNshagtieRimateg of ollr NIi
future performance and the future performance of the industry in which we operate are subject to a high degree of uncaridingk due to a variety of factors, including those described above. These and other factors could
cause results to differ materially from those expressed in our estimates and beliefs and in the estimates prepared bylantigpeties

We presentEBITDA, Adjusted EBITDA, Adjusted Net Income and Adjusted Net Income per Diluted IS#pras describe our operating and financial performandeese are noiGAAP financial measuresmmonly used in

our industry and have certain limitations and should not be construed as alternatives to net income and other income dairesr(@a determined in accordance with generally accepted accounting principles in the United
States, or GAAP), or as better indicators of operating performaftee Company has includétesenon-GAARmeasuresbecausehey arekey measure used by management and the board of directors to evaluate operating
LISNF2N)YIyOS IyR (GKS SFFSOUiA@SySaa 27F GKS / 2Mdnhgghicn beliededzi dsgfid ta @ivesiols Mid arigsts ®@valbidieRe nofic A ASmeasdréssh $hé dayidbadsBOA A A 2
YIEyFr3SySyid dzasSa G2 S@I t dz { SThdiGoBpany BeVevds yhat ©x@ludidd iiSmelthat inglyshot beBnidedafi, 6r @ré unrelated to, its core operating results and that may vary in frequency or
magnitudefrom Net Income antd SG Ay O02YS LISNJ RAf dziSR aKI NBX SyKIFy0Sa (G(KS 02 YLI NI 6 Ad tkrilin itd BusiriedonGARP findingfad raeasuresBliodid bé & |y
PGASHGSR Fa adzali SYSydAy3as +tyR y2i Fa +y FEGSNYIGAQOS wiNiGAARERITDA[AdNIs®d EBE DI Adfiske8 Net 18cymd| ayidAdjasted Net/Ihcoir@ per DilutddsS & d
shareas defined by us may not be comparable to similar-G#AP measures presented by otltempaniesOur presentation of such measures should not be construed as an inference that our future results will be

unaffected by unusual or nerecurring items See the appendix for a reconciliation of EBITDA and Adjusted EBITDArtooRet, the most comparable GAAP measure. Alsotreeéotnotes on pages 23 and 24 of this

presentation for a discussion of actual and forecast Adjusted Net Income and Adjusted Net prerodilated share as well as our Third Quarter Financial results press release issued on December 7, 2016 and filedE@ith the S
on Form 8K for a reconciliation of actual Adjusted Net Income and Adjusted Net Income per diluted share to Net Income andrepkr diluted share, the most comparable GAAP measures.

We operate on a fiscal calendar usedhe retail industry which results in a given fiscal year consisting of arf23week period ending on the Saturday closest toutam 31 of the following yeaPriorto fiscal yeai2012,we
operated on a fiscal calendar which resulted in a given fiscal year consisting -ofra53veek period ending on the Saturdajosest to December 31 of that yedanaddition, due to our acquisition by affiliates of CCUMpital

IROAAZNE [t 602f 5CHIR GS &n /NBHFES NANS RNFILZ2 NI K § alISNA 2 R F NE Y& MNE/RISpiba vt thevpariodifiiri Begrhtber 2952010 $hhoagh Rebruayy 2, H 1 M
2013 as thex & dzO OérindH2nNd H ¢ ® as DtEeBndse Jidicated, references to years or fiscal years for our Company refer to the reported fiscal year end dateéoioth

We are an emergingrowthO 2 Y LI y & wiihin $h® rheaning of Jumpstart Our Business Startipsof 2012 As resultwe aresubject to reduced public company reporting requirememis.of July 30, 2016, the market
value of our common stock that was held by raffiliates exceeded $700 million and, therefore, we will no longer qualify fo status commencing January 28, 2017. As a large accelerated filer, we will be subject to certain
disclosure requirements that are applicable to other public companies that have not been applicable to us as an EG@ bitlgianimAnnual Report for the fiscal year ending January 28, 2017.
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Company Overview
NREFR {StSOGA2Y 2F «
Fastgrowing, extreme value retailer offering a Net sales by merchandise category for FY 2015
broadselection of "Good Stuff Cheap" = Food

H Housewares

Founderled management team with deep < Books and Statonery
13.1%
rooted company culture

mBed and Bath

m Floor Coverings

Treasurehunt shopping experience 11.5%

Hardware

Somethingor everyone,universalcustomer =Toys

8.6%

appea| Other

_ Net Sales and Comparable Store Sales
2341 storesin 19 states

e <D B 4 €D &€

Significantvhite spaceopportunity $800 -

¢ 9502 store national opportunity $600 -
$400 -
Infrastructureinvestments made to support
growth

2012* 2013

b23SY /+FtOdA IdA2ya 2F O02YLRdzyR lyydzZdf 3ANBgGK NI (S 6 ddubtd@bégioning dhED¥ceribar 3102011, theJakt Ndy of fisaahyear 2011Fandh OF f & S NJ Hnmp
ending on January 30, 2016, the last day of fiscal year 2015; % CSS reflects comparable store sales growth

¥ Represents successor period 2012 and predecessor period 2012, as adjusted to eliminate the impact efvéek fpeiod ended January 28, 2012 and to reflect a8k period

(1) AsofJanuary 10, 2017 4

(2) Based on internal estimates and third party research conducted bysdeéin Partners, a retail real estate feasibility consultant iravides marketnalysis and strategic planning and consulSegvices




Accomplishments Sinc#>O

Opened 48 new locations and entered three new stdfés

B Existing Market

Il 2015 New Market Q u 234 location$V

[] 2016 New Market 19 states
O New stores opened since IPO y | |

Sk Distribution Center York, PA
7f‘( Distribution Center Commerce, GA

(1) AsofJanuary 10, 2017
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C Positive comparable store sales
delivered each quarter since going
public in July 2015

Adjusted Net Income per diluted share Q3 YTD 2016 FY 2015

hasexceeded expectationsach

quarter since going public

Refinancedsenior secured credit $607.0 million $762.4 million
facilities; generating interest savings in Net Sales

fiscal year 2016 (+17.0% vs Q3 YTD(+19.5% vs FY 201

2015)
C Key hires add bench strength to team:
C HiredJay StasasSenior Vice President

of Finance an€hief Accountin@fficer +3.7% +6.0%
Comparable ' '

Hired Brian Hasi April 2016, Buyer Store Sales (+10.3% Fearstack) (+10.4% earstack

Hired Ken Smithn September 2016,
Buyer

Hired Pam Davenportn November
2016, Buyer




FormularkFor:Sucecess

Highly experienced and
disciplinedteams

GD22R { (dzEvEr / K
changing product assortment
at drastically reduced prices

Tremendous white space
opportunity

Distinctive brand and
engaging shopping
experience

Strong and consistent store
model built for growth

OEUNBYSte fzel
I Nyeé¢ Odzaidz2yYs

Proven, fast growing extreme value retailer with strong and consistent financial performs
and attractive new store return on investment




Highly Experiencednd Passionate-Foundeled
Managementieam

Retail htfASQa

) : Prior Experience
Experience Experience
Mark CoFounder, Chairman, President &

Butler Chief Executive Officer 39 Years 34 Years

‘GCOOD STUFF CHEAP'

John EVP Chief Financial Officer and laﬂ”‘ﬁ\
Swygert Secretary 24 Years 13 Years \ ‘T'E.\f petco_“_

Business Development

Howard VP of Merchandising 41 Years 16 Years Pfaltzg raﬂ:

Freedman
President of Retail Division

[ ]
Andre VP of Distribution & Logistics 25 Years 11 Years @ .Kraft foods

Dickemann
SVP Director

i\?t:ry d VP of Real Estate 39 Years 31 Years A
i JORDACHE

Doug VP of Human Resources 13 Years 13 Years ﬁ%(:us

Wisehaupt

Chief Operating Officer

Dan Haines VP of Marketing & Advertising 10 Years 10 Years W m

Marketing Brand Management




Highly Experiencednd Passionate-Foundeled
Managementieam

¢ Continue to invest for future growth

¢ Strengthened senior management team with the addition of five new members

Retail htfASQa
Experience  Experience

®
Omar SVP of Stor®perations 29 Years 3 Years §[I;rg§£~§ KO H I.S

Segura

Prior Experience

Regional VFStore Ops Regional VFStore Ops

' i i Deloitte &
g\fﬁz,elsmance & Chief Accounting 17 Years . §L¥rg¢§t¥r§ I

SVP Finance & Accounting Audit L\

Jay Stasz

VARIETY ANNA’S

WHOLE

SALERS
28 Years o cmrcarrio LINENS
SVPGMM/Hardlines Vice President

Kevin SVP of Merchandising, General
McLain Merchandise Manager

Rob stevens & LEE [JJJJiMcNees
VP &General Counsel 3 Years EEEW SR iiions i R
Bertram ATTORNEYS AT Law
Attorney Attorney Attorney

EDMC
Ke”y SVP Of Human Resources 15 Years 2 Years r‘ue 21 Y Education Management Corporatio;

Costanza VP Talent Management AMERICAN EaLe VP Talent Management

OUTFITTERS

and HR VP of Recruiting and HR

Buildinga cohesive team focused on sustainable leteym growth




Highly Experienced:an®isciplinedMerchantTeam

Highly experienced team

c 1949 combinedyears of experience &t f £ A SQa

¢ Approximately 19& S N&E 2F | GSNF 3S

Strong well-established relationships

¢

Only one supplieaccountedfor more than 5%

Firstcall for available deals

of our purchases durinfiscalyear 2015

Strive to hit internal margin goals

Y
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Michael

Greco

Books
22Years at

httAS

Megan

Lindsay
HBA &

Clothing

4 Years at
httAS

B4 yidrs withtizfi £ § BN a

Doug Kraft
Books
5 Years at
httAS

Shane
Thornton
Sporting
Goods,
Electronics,
Hardware &
Automotive
6 Years at
httAS

Robert

Sanders
Floor

Coverings

25Years at A

Jennifer

Nickel
Food & Candy
14 Years at

httAS

Brian Hass
Furniture &
Summer
Furniture
<1 Year at

httAS

Howard

Freedman
VP of
Merchandising
16 Years at

httAS

Jeff

Anderson
DMM
Hardware,
Patio, Lawn &
Garden
22 Years at

httAS

Mark

Cochran
Housewares
9 Years at

httAS

Ken Smith
Pets
<1 Year at

Kevin

McLain
SVR; General
Merchandise

Manager

2 Years at

httAS

Scott
Feinstein

DMM
Toys & Pets
19 Years at

httfAS

Mema

Sollberger
Clothing &
Domestics
12 Years at

htfAS

Pam

Davenport
Lawn &
Garden

<1 Year at
httAS




acD2 20R7 cH{e A dzEvRr GarkgigdPrbdiict Assortment
at DrasticallyReducedPrices

¢ Frequentlychanging assortment of famousand nameproducts
¢ Thereis something for everyone

c t NAOSa dzLlJ G2 T1vmx: 0Sft26 RSLI NILYSy
below mass market retailers

Dealdriveno dze Ay 3 LIKAf 2a2LIKe

Growing availability of product with enhancedale

Broad Selection of Brand Name Products Across Merchandise Departments

Stationery

PeG W:y;« &8 i !lﬂ : Jissies]
- Emmzﬁs
, ‘ ’ Serta -am @ HE%?('E% @
lARclo)rEoNatlon i & i ,
General Mills . . s:EQ!yI i I PERGO m HGIef.

‘ COM rO Random House. Inc i
B_ISSE“ . @ FOOgdS | j_w i ;nniﬁgp D : :

Food you love =
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