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similar expressions identify forward-looking statements. Such forward-jmmigle qr_rckclrq pcnpcqclr rfc Amkn_lwĐq cvncar_rgmlq _ld beliefs and 
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Invest for Growth portfolio is comprised of Core OTC brands and International.*



Â Q1 consolidated Revenue of $209.6 million, up 9.1% versus PY Q1

τ Organic growth of approximately +1%(1)on a constant currency basis, following a strong Q4

τ Revenue growth of +4.4% for Invest for Growth* portfolio on a constant currency basis(1)

τ DenTek contributed $16.6 million of Revenue during the quarter

Â Consistent and innovative marketing supports long-term growth of Invest for Growth brands

τ New product introductions driving growth of Invest for Growth brands

τ Strategy of focusing A&P behind Invest for Growth portfolio

Â Gross Margin of 58.0% in line with PY Q1

Â Adjusted EPS of$0.59(2), up 13.5%versus the PY Q1

Â Strong Adjusted Free Cash Flow of $50.2(2)million, exceedingthe PY Q1of $42.7 million

τ Leverage of 4.8x(3)

Â DenTek integrationcompleted

τ Focus on enhancing and executing marketing plans

Â Divested three brands from Manage for Cash portfolio, which consists of non-core OTC and Household Cleaning

τ Meaningful progress toward goal of 85% of Revenue from Invest for Growth brands

Invest for Growth portfolio is comprised of Core OTC brands and International.*



Source: Data reflects retail dollar sales percentage growth versus prior period for consumption growth and organic revenue growth.

FY 15 and FY 16 data shown as previously presented for Core OTC. 

Q1 FY 17 data for Invest for Growth portfolio comprised of Core OTC brands and International. Core OTC brands reflect: Monistat (after Q2 FY 16), BC/Goodyôs, Clear Eyes, Dramamine, Debrox, Chloraseptic, Ludenôs, Little Remedies, 

Compound W, Nix (after Q2 FY 16), Beano, Efferdent and The Doctorôs IRI multi-outlet + C-Store retail dollar sales for relevant period. International includes Canadian consumption for leading retailers, and Australia/ROW shipment data as 

a proxy for consumption.
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brand; long-lasting relief

Retail & Club Store 
Displays

Begins working immediately;
Acid-shielding foam barrier neutralizes 

excess stomach acid


