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Safe Harbor Disclosure
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similar expressions identify forwardooking statements. Such forward mmi gl e qr _rckclrqgq pcnpcqgcdbeliefsanc Am
involve a number of known and unknown risks, uncertainties and other factors that may cause actual results to differ mtémah those

expressed or implied by such forwartboking statements. These factors include, among others, general economic and businessiions|
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31, 2016. You are cautioned not to place undue reliance on these forwlaking statements, which speak only as of the date shpresentation.

Except to the extent required by applicable law, the Company undertakes no obligation to update any forwaaking statement catained in

this presentation, whether as a result of new information, future events, or otherwise

All adjusted GAAP numbers presented are reconciled to their closest GAAP measurement iatthehed reconciliationschedule and in our
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Agenda for Today's Discussion

l. Performance Highlights
Il. Financial Overview

lll. FY 17 Outlook and the Road Ahead
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l. Performance Highlights
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Company Delivered Strong Financial Performance in First Quarter FY 17

Reuenue of $209.6 million, up 9.1% versus First Quarter FY 16

Reuvenue growth of +4.4% for Invest for Growth* portfolio on a constant currency basis®

Adjusted EPS of $0.59(?, up 13.5% versus First Quarter FY 16, ahead of top line growth

Adjusted Free Cash Flow of $50.2 million?, up 17.4% versus First Quarter FY 16

* Invest for Growth portfolio is comprised of Core OTC brands and International.
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Q1 FY 17 Performance Highlights: Continuing to Deliver Against Strategy

>

Q1 consolidatedRevenueof $209.6 million, up 9.1%versus PY Q1
© Organic growth of approximately +1%)on a constant currency basisfollowing a strong Q4

t Revenue growth of +4.4% for Invest foGrowth* portfolio on a constant currency basis
Demonstrated

Portfolio

Growth A Consistent and innovative marketing supporteng-term growth of Invest for Growth brands

t DenTek contributed $16.6 million of Revenue during the quarter

t New product introductions driving growth of Invest for Growth brands
1 Strategy of focusing A&P behind Invest for Growth portfolio
Gross Margin of 58.0%in line with PY Q1

>3

Adjusted EPS 0f$0.59?), up13.5%versus the PY Q1

=2

Strong Margins

and FCE Strong Adjusted Free Cash Flowf $50.2@million, exceedingthe PY QXof $42.7 million

t Leverage of 4.8%%)

=2

=2

DenTek integrationcompleted
1 Focus onenhancing and executing marketing plans

>

Divested three brands from Manage for Cash portfolipwhich consists of nonacore OTC and Household Cleaning
1 Meaningful progress toward goal &5% of Revenuefrom Invest for Growth brands

* Invest for Growth portfolio is comprised of Core OTC brands and International.
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Continued Strong and Consistent Consumption Growth and Market
Share Gains

>2x Category

8.3%

Consumption
Growth 4.1%

Organic
Revenue 5.9% }

4.4%

Growth® 3.5% -
Q1

FY 15 FY 16 FY 17

Source: Data reflects retail dollar sales percentage growth versus prior period for consumption growth and organic revenue growth.

FY 15 and FY 16 data shown as previously presented for Core OTC.
* Q1 FY 17 data for Invest for Growth portfolio comprised of Core OTC brands and International. Core OTC brands reflect: Monistat ( af t er Q2 FY 16) , BC/ Goodyo6s, Clear Eyes, Dr amami ne,
Compound W, Nix (after Q2FY 16) , Beano, Ef f er de n multaoutit+ TiStwre fiBtailcdollar safes for reRJant period. International includes Canadian consumption for leading retailers, and Australia/ROW shipment data as

a proxy for consumption.
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Building an International Platform: Investing for Long-Term Growth

A Gaviscon: #1 antacid brand in Canada GGVIS,COH .
and it’s gone
(7 3\
A Fess: Leading nasal saline health brand in Australia @ FESS)
A Hydralyte: Leading rehydration brand in Australia and New Zealand
A Murine: Prestige’s international eye care brand MURLNE ® Ciear
' eyes.
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Gaviscon: The Leading Antacid brand in Canada as A Gaviscon
Result of Continued Brand Building and it’s gone

Promotion
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Packaging

Retail & Club Store
Displays

$BOBEBOT AFMMJOH IFB:
brand; long-lasting relief

Begins working immediately;
Acid-shielding foam barrier neutralizes
excess stomach acid

‘ First Quarter FY 17 Results PrestigeBrands 9



