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We have developed the leading Consumer franchise
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Leading coasto-coast Franchise e e ABOMM clients within 41-5|\/||Y| uniqgevhousv:ehoAldg
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(top in the industry)

Top market A#1 Deposit market shareverall

position A#1 position in 11 of the top 3MSAst and top
three in all but seven

SESROEERIOEA  Aintegrated banking and investment offering (BAC &
and investing Merrill):

— . I NNZIstaratingrior Merrill Edge
— #1 in Card profitability per account, #3 in U.S. card

balanceg
— #1 HELOE@nder3 and #2 bank for mortgage
satisfaction#*
C 4,689Financial Centers
C 16,003ATMs Innovative A32.6million active Digital users:
C ~600 million client interactions per month leader — #1 in Digital Sales Functionalitgrd consecutivewin) 5
C ~410 million digital transactions per month — #1 in Online Banking Functionality5th consecutivewin) ¢

— #1 in Mobile Bankindg-unctionality®
— #1 in Digital Design antsability”

1Source: SNL branch data. U.S. retail deposit market share in BAC footprint based on June 2015 FDIC depdsiadata: J.D. Power 2015 U.S. Primary Mortgage Origination Satisfaction rankings.

adjustedto remove commercial balances. 5Source: Forrester, 2015 U.S. Bank Digital Sales Functionality BenchmatLérid. SMobile Banking Functionality
2 Profitability calculated as credit card segment @& income to open accounts as reported in 4Q15 earnings. BB&nchmark.

credit card revenue includes Consumer Banking and GWIM portfolios; Balances are end of period 6 Source: Keynote, 2Q16 Online Ban8eorecard
3 Source: Inside Mortgage Finance as of 4Q15 7 SourceCorporate Insight, 2015 Bank Monitor Awarda2016
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We are focused on driving responsible growth &ade reengineered our
business model around operational excellence and client experience
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Financial

V Simplified the business
Y Centers LLLI 6,1002 4,689 (23%)

V Reduced costs

V Deployed technology Headcount & 107.9K3 68.4K (37%)

U Mobile banking
Products 1,500+4 67 (96%)

U Merrill Edge

U New products Automated Y’ 35% 68% +33pts
Transaction®

V Invested in Client Managers

Top 2 Box Clier.

38% % +1
Satisfaction ° oo% SIHiE

V Improved credit quality

Credit Quality g2 9.55% 1.41% (814)bps
1As of 1Q16. (Total NCL9

2 Average for 2009.

3 Assumes same fuime/part-time ratio as 1Q16.
4Includes 2008 home loans product suite.
5ATM and mobile deposits as a percentage of ATM, mobile, and teller deposits.
6 As reported and includes international.
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Consumer financial drivers

Consumer Client Balances (EOP, $B Average Loans and Leases ($B) Total Revenue ($B)

$1,000 $o10 $937 $250 -
874 $878 215 $9 4
& $200 $202 $206 $211 S s74 75 S18  $18 76
$200 -
$750 -
$150 - $6 -
$500 -
$100 -
$3 -
$250 - $50 -
$0 - $0 - $0 -
1Q15 2Q15 3Q15 4Q15 1Q16 115 2Q15  3Q15  4Ql5  1Q16 1Q15 2Q15 3Q15 4Q15 1Q16
m U.S. consumer credit card m Consumer vehicle lending
m Deposits  m Loans and leases m Client brokerage assets 'g?hme equity m Residential mortgage m Net interest income m Noninterest income
m Other

Fuk¢ AYS 9ljdzA @I £ Sy i Y LBfoBileé BaSking Active Us€rsi (VM) Cost of Deposits ($/$100 of Depositd)

70 4 r 10 $1.87
69.1 69.1 201 550 174 $180 $177 ¢ o4
15
1.0 -
0.5 4
0.0 -
1015 2015 3015 4Q15 1016 1015 2Q15 3Q15 4Q15 1Q16 Il Al Sl Aol AgE

mm FTES Sales specialists MOb!Ie banking active u§ers .
Mobile % of total deposit transactions

1FTE basis.
2 Cost of deposits calculated as annualized noninterest expense within the Deposits subsegment as a percentage of totdépesitageithin Consumer Banking.
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Growing responsibly

U.S. Consumer Credit Card ($B) Consumer Vehicle Lending ($B)

bSg 1 0O02dzyiia onnnQav New Originations

15001 1161 1,295 1,257 1,260 1,208 $10 $7.7
$5.7 $5.4 LD $5.7

1,000

$5
500
0 $0
1015 2015 3015 4015 1016 1Q15 2Q15 3Q15 4Q15 1Q16
Key Stats 1Q15 4Q15 1Q16 Key Stats 1Q15 4Q15 1Q16
Total average outstandinds $88.7 $88.6 $87.2 Average outstandings $38.9 $43.4 $45.2
NCO ratio 2.84 % 2.52 % 2.71 % NCO ratio 0.28 % 0.27 % 0.30 %
Risk-adjusted margih 9.02 9.41 9.05 Avg. booked FICO 777 781 778
Avg. booked FICD 773 771 771
Residential Mortgage ($B) Home Equity ($B)
New Originations! 3 . New Originations! 3
20 16.0
’ $13.7 i $13.7 $135 $12.6 s $32 $3.2 $3.1 $3.5

$10

$2
$0 $0
1Q15 2Q15 3Q15 4Q15 1Q16 1Q15 2Q15 3Q15 4Q15 1Q16
Key Stats 1Q15 4Q15 1Q16 Key Stats 1Q15 4Q15 1Q16
Average outstandings $11.2 $21.2 $24.9 Average outstandings $45.3 $43.0 $42.6
NCO ratio 0.00 % 0.00 % 0.00 % NCO ratio 0.43 % 0.58 % 0.40 %
Avg. booked FICD 761 762 763 Avg. booked FICD 791 793 794
Avg. booked LTV 68 % 69 % 70 % Avg. booked CLTV 5%  56% 56 %

Lincludes loan production within Consumer Banking and GWIM. For U.S. consumer credit card balances, includes averagef $3/aB¢é8.0B and $3.1B in 1Q16, 4Q15 and 1Q15, respectively, within GWIM.
2Represents a noBAAP financial measure. The sigkusted margin (RAM) in 4Q15 is shown excluding divestiture gains; inctbidingpact, RAM would have been 9.79%.

3 Amounts represent the unpaid principal balance of loans and in the case of home equity, the principal amount of thestotairéidit.

4Beginning with new originations in 2014, we retain certain residential mortgages in Consumer Banking, consistent withenhemall relationship is managed; previously such mortgages were retained in All Other.
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Executing differentiatedclient strategy

Description Strategy Total Assets
Non-professionals 1. Drive product simplification © 0 #28% 2 LJLJZ |
Singleincome families 2. Mhigratelto selfservice

channels
Students . . < =
_ 3. Transform financial centers $1T
<$50K HH income into client destinations

I * m w tomekeidaily financial needsand want quality products dir,
transparent prices! ° m wd shop arougd for value and need help to
manage a budgeandsave.

Preferred A Professionals 1. Provide a world class sales
force to engage clients

A Twoincome families

i 2. Offer valued solutions to
A >$75K HH income 3. Enhance the client experience

A >$100K in assets

d considémyself wealthy but| wantpersonalservice and solutions
that meetmy financiaheedsand are availablat my conveniencel hope to
be rewardedand valued for my relationship

1Retail deposit and investment households (HH).
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We are strengthening all of our delivery channels

1Q16 Servicing Transactions (MM) Percent Change YoY (1Q43Q16)
Padiiiical asf
2 g:!ters 145 (12%.
ATM 243 (2%I
Online 550 (1%

‘ Mobile
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Seamlessly connecting digital and physical channels

Integrated Sales and Service Model

Digital

-

ATM & ATA Online/ Mobile IVR Call Center Financial Center

Gl A 3K .creating capa>iﬁt§13f<o¢2dz6ﬁ(s’3...

A Seamless integration across digital and physical
channels

A Sales andself service solutions for all customers

A Improved wistomer experience
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Open an
Account
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Open a New Account

cash biack everywhere, every time
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sartery spend

Make a
Deposit

OPEN AN ACGOUNT
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25%of digital sales
via mobile

Regular Checking - 2437
$1.00

257KMobile
Deposits per day

Withdraw
Money

Cardlesa\TM

Make
Investments

{ Back Security Details g

SPY - SPDR S&P 500 ETF TRUST

$200.97 -$1.13 -0.54%
As o4 042172016 04.00 PM ET

[ i ™ o
EY o o em
Bd- Atk $208.36 - $208.38
Day's vohumo 85,588,004
Day rangy $208.65 521025
Open price $210.12
Previous close $210.10
52-woek range $181.02-$213.78
T 7o
Market cap 184.98
o x m o T

129K mobile Merrill 20K appt per week /

Edge users

Speakto a person,
in FC or on phone

wn ATET LTE

Schedule an Appointment o

Werll talk abot...
In person or on the phone...
On this date and time.

Let's talk about...

Everyday
banking

Invest &
Retirement =

Home
Loans

Small
Business
Banking

0O 0®0

Dial fully authenticate

Transfer Money
to a Friend

Pay for your
Purchases

|ﬁ| SAMSUNG

pay !'Pay pay

Send money with Pay with a wave of

Email or Phone # your phone or 1 cIiclI

«ae+= 20 O BUIUE Y Uy UBYS
408, 40} Ol YyanoL

BankofAmerica”?/

Connect to everything with a thumbprint

Easier

Safer HgiE

Convenient
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BIOMETRICS ARTIFICIAL INTELLIGENCE CONTACTLESS INTERACTIONS

Wearable
Point of Sale

Mobile Voice Relc:;gmr?iltion Fingerprint
Recognition On?ine Scanning

Chat Bots for ~ Automated -Ig:gcsjfigv%
Servicing Investing Engagements

Smartphone
at ATM

Smartphone
Point of Sale

LIFE PRIORITIES

GoaltSetting
& Education

Savings
Tools

AutoSave

AT T
IMakeite Way. you
save'automatic.

SOCIAL MEDIA INTEGRATION

Social Media
Notifications

Social Media
Payment

PAYMENTS & OTHER

Emerging g
Digital Interaction Reg#zulgne
Disbursement  Point
Integration PEYIENTS

S

Integrating
wholesale needs
with consumer
needs

=
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ForwardLooking Statements

Bank of America and its management may-l makengest ai ams b @ §tleerRavateé IFeculitibsd itigatonme a b
Reform Act of 1995. These statements can be identified by the fact that they do not relate strictly to historical orfeutseRorwardiooking statements often use words
such as “anticipates, “targets,” “expects, “ h o p elsersimilat egpsessioms artfuguse or'conditiomalt e n
verbs such as “will,” “may,” “ mi-lgokitg stdteméengsheprasend Bahk of' Amerioals dotrexpeatations, plansuwot farecdsts &f isr w
future results and revenues, and future business and economic conditions more generally, and other future matters. Tdrasatstate not guarantees of future results

or performance and involve certain known and unknown risks, uncertainties and assumptions that are difficult to predietadtehdeyond Bank of America's control.
Actual outcomes and results may differ materially from those expressed in, or implied by, any of these 1ookard statemens.

You should not place undue reliance on any forwaaking statement and should consider the following uncertainties and rskaiell as the risks and uncertainties more
fully discussed elsewhere in this report, including under Item 1A. Risk Factors of the Corporation's 2015 Annual Repmot®K Bad in any of the Corporation's
subsequent Securities and Exchange Commission filings: the Corporation's ability to resolve representations and waptaotiase@nd related claims, including claims
brought by investors or trustees seeking to distinguish certain aspects of the ACE Securities Corp v. DB Structuredrier¢d@it3,decision or to assert other claims
seeking to avoid the impact of the ACE decision; the possibility that the Corporation could face increased servicings, $euitindemnity, contribution or other claims
from one or more counterparties, including trustees, purchasers of loans, underwriters, issuers, other parties involgedtirasiens, monolines or privat&abel and

other investors; the possibility that future representations and warranties losses may occur in excess of the Corparetioled fiability and estimated range of possible
loss for its representations and warranties exposures; the possibility that the Corporation may not collect mortgage éndairasgpotential claims, damages, penalties,
fines and reputational damage resulting from pending or future litigation and regulatory proceedings, including the fydbsibdmounts may be in excess of the
Corporation's recorded liability and estimated range of possible loss for litigation exposures; the possible outcome, attéB@Rerence rate and foreign exchange
inquiries and investigations; uncertainties about the financial stability and growth rates effrfirjurisdictions, the riskat those jurisdictions may face difficulties
servicing their sovereign debt, and related stresses on financial markets, currencies and trade, and the Corporatiomsseéxosh risks, including direct, indirect and
operational; the impact of U.S. and global interest rates, currency exchange rates and economic conditions; the pbssibitityet credit losses may be higher than
currently expected due to changes in economic assumptions, customer behavior and other uncertainties; the impact on tai@sgusiness, financial condition and
results of operations of a potential higher interest rate environment; the impact on the Corporation's business, finartiiedrcand results of operations from a
protracted period of lower oil prices or ongoing volatility with respect to oil prices; our ability to achieve anticipatesdwiogs, including, but not limited to, our ability to
achieve anticipated decreases in the amount of noninterest expense, excluding litigation expense, in Legacy Assetggéa8eevgachanges to the Corporation's credit
ratings from the major credit rating agencies; estimates of the fair value of certain of the Corporation's assets diebliahitiertainty regarding the content, timing and
impact of regulatory capital and liquidity requirements, including the potential adoption of totabllossrbing capacity requements; the potential for payment protection
insurance exposure to increase as a result of Financial Conduct Authority actions; the impact of recent proposed U ¢haagdawncluding a further limitation on how
much net operating losses can offset annual profits and a reduction to the U.K. corporate tax rate which, if enactelibwillag¢ax charge upon enactment; the possible
impact of Federal Reserve actions on the Corporation's capital plans; the possible impact of the Corporation's faillediaereeficiencies identified by banking
regulators in the Corporation's Recovery and Resolution plans; the impact of implementation and compliance with new argle$oland international regulations,
including, but not limited to, recovery and resolution planning requirements, the Volcker Rule, and derivatives reguadgituns in or breach of the Corporation's
operational or security systems or infrastructure, or those of third parties, including as a result of cyber attacksgeasarolgr matters.

Forwardlooking statements speak only as of the date they are made, and Bank of America undertakes no obligation to updat@ehpbking statement to reflect the
impact of circumstances or events that arise after the date the forwaotting statement was made.
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Important Presentation Information

A The information contained herein speaks only as of the particular date or dates included in the accompanying slideg\iBaiitaafoes not
undertake an obligation to, and disclaims any duty to, update any of the information provided.

A certain prior period amounts have been reclassified to conform to current period presentation.

A Certain financial measures contained herein represent@@AP financial measures. For more information about the@AAP finacial measures
contained herein, please see the presentation of the most directly comparable financial measures calculated in accotl&#dRnaind
accompanying reconciliations in the earnings press release for the quarter ended March 31, 2016 and otheredatétgsfomation available
through the Bank of America Investor Relations web sitéti://investor.bankofamerica.com

A The Company allocates capital to its business segments using a methodology that considers the effect of regulatorgoapitemes in addition
to internal riskbased capital models. The Company's internatbesed capital models use a Ha#ljusted methodology incorpating each
segment's credit, market, interest rate, business and operational risk components. Allocated capital is reviewed peendiailyements are
made based on multiple considerations that include, but are not limited towesghted assets measured under Basel 3 Staridaddand
Advanced approaches, business segment exposures and risk profile and strategic plans. As a result of this procestgiratter 2016, the
Company adjusted the amount of capital being allocated to its business segments.
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