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Safe Harbor

This presentation contains fi f o r -lva b H stategénts that involve risks, uncertainties and assumptions. If the risks or uncertainties ever materialize or the assumptions prove
incorrect, our results may differ materially from those expressed or implied by such forward-looking statements. All statements, written or graphical, other than statements of
historical fact could be deemed to be forward-looking, including, but not limited to: any projections of financial information; any statements or expectations about growth in the
business, number of users, network footprint, revenue, profitability, cost reduction and/or cash generation of the company; any statements about historical results that may
suggest trends for our business and future results of operations; any statements of the plans, strategies and objectives of management for future operations; any statements of
expectation or belief regarding future events, potential markets or market size or technology developments; any statements of assumptions underlying any of the foregoing and
any dashed-lines on graphs referring to future periods.

These statements are based on estimates and information available to us at the time of this presentation and are not guarantees of future performance. Actual results could differ
materially from our current expectations as a result of many factors, including but not limited to: our ability to reduce our costs to the extent that we expect, quarterly fluctuations in
our business and results of operations; our ability to address market needs and sell our products and services successfully; the general market conditions of the mobility services
industry; and the effects of competition. These and other risks and uncertainties associated with our business are described in our quarterly and annual reports on Form 10-Q and
Form 10-K as filed with the SEC and which are available on our website and on the SEC6 ®eb site at www.sec.gov. We assume no obligation and do not intend to update these
forward-looking statements.

This presentation also contains financial measures that are not calculated in accordance with U.S. generally accepted accounting principles (GAAP). iPass management
evaluates and makes operating decisions using various performance measures. In addition to iPassOGAAP results, the company also considers non-GAAP metrics, including
Adjusted EBITDA, defined as net income (loss) before interest, income taxes, depreciation and amortization, restructuring charges, certain state sales and federal tax items and
stock compensation expense. Management uses these non-GAAP financial measures as components of its comparison of results with its business plan and individual operating
budgets and to assist in the allocation of resources. Management excludes from its non-GAAP financial measures certain items in order to facilitate its review of the comparability
and performance of the company's core operations because it believes that such items are not related to the company's ongoing core operating performance. Management
adjusts for the excluded items because management believes that, in general, these items possess one or more of the following characteristics: their magnitude and timing is
largely outside of the company's control; they are unrelated to the ongoing operation of the business in the ordinary course; they are unusual or infrequent and the company does
not expect them to occur in the ordinary course of business; they are non-operational; or they represent non-cash expenses involving stock option grants. iPass believes that the
presentation of these non-GAAP financial measures is useful to investors. Detailed information, definitions and reconciliations of non-GAAP to GAAP financial measures are
included in the companyé gquarterly and annual filings with the SEC and are available on the c 0 mp a kVgbdsise at www.ipass.com and at the SEC's Web site at www.sec.gov.

In addition, investors and others should note that iPass announces material financial information to its investors using its investor relations website, SEC filings, press releases,
public conference calls and webcasts. iPass also uses social media to communicate with its customers and the public about iPass, its products and services and other matters
relating to its business and market. It is possible that the information iPass posts on social media could be deemed to be material information. Therefore, iPass encourages
investors, the media, and others interested in iPass to review the information it posts on U.S. social media channels including the iPass Twitter Feed, the iPass LinkedIn Feed,
the, the iPass Facebook Page, the iPass Google + feed, the iPass Blog, and the iPass Instagram account. These social media channels may be updated from time to time.
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As you know, since joining iPass, wedve been on a missi
technology,” said Gary Griffiths, iPass presidentand CEO." Today, weo6r e anno-dohaclcensg a mul
for iPass SmartConnect software, which marks a milestone on this journey, while providing cash and bolstering

the balance sheet. Last quarter we emphasized the importance of achieving positive cash flow, and we remain

committed to that goal. To that end, we've made significant progress lowering our Network Access Costs

("NAC™), which we expect to be about $10 million lower this year than in 2017. In addition, while operating

expenses have already been reduced dramatically from pre-2016 levels, we have continued to lower expenses

and have lowered our quarterly break-even revenue point to less than $15 million. So with cost and expense

significantly better than last year, and deals like the one announced today in the pipeline, all focus is on getting

back to revenue growth. And we believe we have access to sufficient cash to meet these goals."

AWe continue to aggressively pursue opportunrich,mor-s t o st
dilutive deals like the one we announcedtoday,"c ont i nued Gr i f f i t PassSnia@onnecihasyv e st me
opened up large markets in the enterprise space, allowing management insight, understanding, and control of

their mobile workforce, while providing to mobile operators, and those that depend on them, intelligent

management of global connectivity with access to low-cost, secure, and reliable networks to relieve constrained

cellular capacity. And given the emerging reality of the expected costs of 5G deployments, the value of iPass

SmartConnect will be even more apparent.
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Metrics & Financial nghllg

(% in millions) 106

Mobility Connectivity Services

Enterprise 9.2
Unlimited Customers 2.6
Other Pricing Plan Customers 6.6

Strategic Partnerships 2.2

Total Revenue $11.4
GAAP Net Loss $(4.0)
Adjusted EBITDA ) $(3-4)
Cash $2.8
Deferred Revenue $3.1
ACV (net) @ $1.6

hts

11.7
2.2
9.5
2.6

$14.3

$(4.3)

$(3.4)
$13.5
$3.2
$0.8

+/-

(2.5)
0.4
(2.9)
(0.4)
($2.9)

$0.3

$0.0

($10.7)
($0.1)
$0.8

Financial Metrics

A Total Revenue Declined 20% YoY on churn of
enterprise other pricing plan revenue outpacing new
customer growth from Unlimited Enterprise and
Strategic Partnerships.

A GAAP Net Loss of ($4.0M) and Adjusted EBITDA
loss of ($3.4M).

A Cash of $2.8M, includes $0.5M capital raise in
Q1 6 frdBn the common stock purchase agreement
signed in November 2017, which provides up to $10.0
million under the agreement.

A Deferred Revenue of $3.1m, down slightly from
Q1617

A Booked Annual Contract Value (ACV) of $1.6m in
Q1 6 InBlydes partnership with Lycamobile as well as
several new Enterprise Unlimited customers.

(1) ThecompanydefinesAdjustedEBITDAsnetincome(loss)beforeinterest,incometaxes,depreciation stockbasedcompensationput of periodadjustment,and nonrecurringegal costs The
companybelievesAdjustedeBITDArovidesa meaningfulcomparisorbetweenits coreoperatingresults,on a consistenbasis,overdifferent periodsof time. SeeappendixMay 8, 2018press

releaseand SEGilings for reconciliationof GAARo non-GAARmumbersand definitions

(2) ACVrepresentghe annualizedsalesvalue committed under contract for newly acquiredcustomersor significantupsell,in total acrossEnterpriseand StrategicPartnershipsThismetricd

reported net, meaningany reversalsof prior period reported ACVdue to collectionsissues.early accountterminations,or significantdelaysin launchesare subtractedfrom currentper§

newlyglosedACV iPass Proprietary | www.ipass.com
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Annual Contract Value (ACV net)

Future Revenue Pipeline

Focus on Unlimited Wi -
Fi simplifies: SaaS -like
monthly subscription

ACV model

$1.6M _ N .
ACVof $1.6M in Q1618 i
Strategic Partnership deal with Lycamobile
and several Enterprise Unlimited new and
upsell deals.

ACV
ACWrepresentghe annualizedsalesvaluecommittedundercontractfor newlyacquiredcustomersor significantupsell,in total acrossEnterpriseand StrategicPartnershipsThismetricisreportednet, meaning
any reversalf prior periodreported ACVdueto collectionsissuesgarly accountterminations,or significantdelaysin launchesare subtractedfrom currentperiodnewly closedACV m
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