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The Westin Los Cabos Resort Villas & Spa, Los Cabos, Mexico



Safe Harbor @

This presentation may contain ~— f o r2ipakingl st at e mevithin sthe meaning of the Private Securities Litigation Reform Act of 1995.
Theseforward? looking statementsinclude statementsrelating to the anticipated financial performance, business prospects, new developments,and similar matters
of/relating to ILG, Inc., and/or statements that use words suchas ~ ant i ci pat & snaet xepse c’it 5, € npdlsa ks e I°i and similar expressions
These forward-looking statements are based on ma n a g e maimeht ®<ectations and assumptions, which are inherently subject to uncertainties, risks, and
changes in circumstances that are difficult to predict. Actual results could differ materially from those contained in the forward-looking statements included herein
for a variety of reasons, including, among others: (1) adverse trends in economic conditions generally or in the vacation ownership, vacation rental and travel
industries, or adverse events or trends in key vacation destinations, (2) lack of available financing for, or insolvency or consolidation of developers, including
availabilityof receivablesfinancing for our business, (3) adverse changesto, or interruptionsin, relationshipswith third parties, (4) our ability to compete effectively
and successfullyand to add new products and services, (5) our ability to market VOIs successfullyand efficiently, (6) our ability to source sufficient inventory to
support VOI sales and risks related to developmentof inventory in accordance with applicable brand standards, (7) the occurrence of a termination event under the
master license agreement with Starwood or Hyatt, (8) actions of Starwood, Hyatt or any successor that affect the reputation of the licensed marks, the offerings of
or access to these brands and programs, (9) decreased demand from prospective purchasers of vacation interests, (10) travel-related health concerns, (11)
significantincrease in defaults on our vacation ownership mortgage receivables, (12) the restrictive covenants in our revolving credit facility and indenture and our
ability to refinance our debt on acceptable terms, (13) our ability to successfullymanage and integrate acquisitions, including Vistana Signature Experiences, (14)
impairment of | L GaBsets or other adverse changes to estimates and assumptions underlying our financial results, (15) our ability to expand successfully in
international markets and manage risks specific to international operations, (16) fluctuationsin currency exchange rates, (17) the ability of managedh o me owner s ®
associationsto collect sufficient maintenancefees, (18) businessinterruptionsin connection with technology systems, and (19) regulatory changes. Discussionsof
additional risks and uncertainties are contained in | L Gfiings with the U.S. Securities Exchange Commission ILG is not under any obligation, and expressly
disclaims any obligation, to update, alter, or otherwise revise any forward-looking statements, whether written or oral, that may be made from time to time, whether
as a result of new information, future events, or otherwise. Persons reading this presentation are cautioned not to place undue reliance on these forward-looking
statementswhich speak only as of the date hereof.

The Hy ¥dcationOwn e r sbhsingsSor  H V @fers to the group of businessesusing the Hyatt® brand in the shared ownership business pursuant to an
exclusive, global master license agreementwith a subsidiary of Hyatt Hotels Corporation(  Hy .aThetVi )»s t &Sigreature Experiencesbusinessor Vi s tuses a °
the Westin® and Sheraton® brands (and to a limited extent the St. Regis® and The Luxury Collection® brands) in vacation ownership pursuant to an exclusive
global license agreement with Starwood Hotels & Resorts Worldwide, LLC (~ St a r.wlbhoadd trademarks, service marks or trade names, including without
limitationWorld of Hyatt, World of Hyatt Points, SPG, Starpoints,, and | L G@sds cited in this report, are the property of their respective holders.



The Westin Desert Willow Villas, Palm Desert, California -



| LG®s Path to Value Creati on: Key Themes

Leveraging Strengths and Differentiators

ALeading market position with a portfolio of worldlass assets and leading hospitality brands, including Hyatt, Sheraton, and
Westinin vacation ownership

ADiverse and complementary platform with a significant contribution from recurring and fee based revenues

AExperienced management team

Capturing Embedded Growth
A$6.7B sales value with current inventory and development pipeline
AOpportunity to extract incremental, recurring and fee based revenue streams
AMeaningful synergy opportunities across our businesses
APositioned to capture more leisure spend from existing customers and expand distribution channels

Maintaining Strong Financial Position
AStrong and flexible balance sheet with proven access to securitization market
ASubstantive free cash flow to support organic and inorganic opportunities that create shareholder value
AClear path to increase ROIC supported by solid, capitafficient development strategy
AOngoing commitment to returning cash to shareholders 4



Track Record of Adapting to Industry Dynamics

Leveraged Strength During Economic Downturn To Diversify And Bolster The Portfolio

ILG Revenue v. Industry Contract Sales

|
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Increased Competition in Exchange Market Liquidity Crisis Market Consolidation Continued Recovery
AMultisite developers grow platforms creating pressure on A Great Recession causes AMarket consolidation creates A Continued spinoffs and
traditional exchanges liquidity crisis power shift towards large reorganizations unlock
. ) ) developers capital constraints
Alntroduction of proprietary clubs, offering access to AlIndependent developer P P
vacation ownership resorts and affiliated hotels bankruptcies

AReduction in sales to new buyers

1 SEC Filings; 2003 & 2004 are unaudited. 2 ARDA State of the Vacation Timeshare Industry: United States Study, 2016 edition



An Agile and Innovative Company
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Development,
Sales & Marketing

1976 2007 - 2013 2014 - 2016

Diversified into fee-for-service rental and Acquired leading upper-upscale brands
| ] H . . . -
Interval management businesses in vacation ownership and an organic growth
o A Became largest manager of legacy vacation Sngins

ownership resorts in North America with a A Expanded into proprietary
substantial footprint in Europe

exchange networks
External Exchange g

A Leading provider of room nights in Hawaii
Sy gp 9 Leading Diversified
Shared Ownership
Company




HMYALT

Distinct Experiences Delivered
With Genuine Care
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Sheraton

Rich History of High Standards
That Go Beyond

WESTIN

HOTELS & RESORTS

A Leader in Wellness
and Design



Vistana Integration Is Going As Planned

Expect Meaningful Benefits Over The Next Two Years

Accomplished Next Up

ARolled out global telecom platformaVi st ana®s A Leverage operations teams

Operations Centers AHOA Management integration

A Migrated Vistanaonto our financial systems A Sharing sales recruiting and

A Created a dedicated VO sales and marketing training best practices

leadership team A Achieving further efficiencies in the

A Combined VO development teams shared services functions

A Created common sharedservices teams
(legal, HR, IT, finance)

ANew purchasers at Sheraton and Westin VO properties being
enrolled as Interval Gold Members at POS

A Providing incrementaVistanainventory for use in the
Interval Network



Our Strategic Focus

@ Grow VO Sales and Related Revenue Streams

Drive Continued Operational Efficiency

@ Enhance Customer Engagement
=

Growth Through Effective Capital Allocation




Hyatt Residence Club Carmel, Highlands Inn, Carmel, California




