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This presentation contains statements that are forward looking. These statements are based

upon current expectations and assumptions that are subject to risks and uncertainties. We

may not achieve the results projected in these forward-looking statements, and our actual

results could materially differ because of factors discussed in this conference call, in the

comments made during this presentation, and in the risk factors section of our Form 10-K,

Form 10-Qs, and other reports and filings with the Securities and Exchange Commission.

The Company undertakes no obligation to update or revise any forward-looking statement to

reflect subsequent events, new information or future circumstances.

FORWARD-LOOKING STATEMENTS
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SALES GROWTH
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* Q2 and Q3 2016 combined to remove the impact of the Anniversary Sale event shift
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FULL -PRICE AND OFF -PRICE SALES

.COM
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Q2 and Q3 2016 combined to remove the impact of the Anniversary Sale event shift

Full-price includes Nordstrom U.S. and Canada full-line stores, Nordstrom.com, and Trunk Club

*
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CURRENT INITIATIVES
SERVING CUSTOMERS IN MORE WAYS

* Expanding to ~50 stores total in 2017
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ANNE BRAMMAN
CHIEF FINANCIAL OFFICER
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Q2 FINANCIAL HIGHLIGHTS
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