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International 2010 - 2015
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International Growth 2010 - 2015

$4.6B

2015

S Yr CAGR:

18%

2010

$2.3B



International Revenues 2010 - 2015

by Geography
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Growth by Geography Americas

® Europe

2010 - 2015 sia

5 Yr CAGR

11% 9 Yr CAGR

28%

5 Yr CAGR

11%



Owned Platforms in EVery i o

International Region Mixed Models

(Owned, Distributor, Licensee)
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Focusing on Two Big

Opportunities

Opportunity Advantage

AWorld’s Largest Market for AProven Ability to Succeed in a
Apparel and Footwear Complex, Multinational Region

AGreat Share Gain Potential AProven, Profitable Growth

Across Brand Portfolio

AlLikely to Become World’s Largest : AEarly Mover Advantage

Apparel and Footwear Market in Multiple Categories
AHuge Appetite for ARapidly Developing
Western Brands Scalable Platforms

AHuge Share Gain Potential AProfitable Brand Portfolio



Building New Opportunities

For the Future

=
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India

Brazil

Opportunity
AWill Likely Becomes World’s
Maost Populous Country

AYoung Population with Growing
Appetite for Western Brands

AlLargest Latin American Apparel
Market

AVery High Consumer Interest in
Clothing and Fashion

Advantage

AExisting Profitable Platform
that can Support Launch of
New Brands

ADemostrated Success with
Jeanswear and Kipling



Building New Opportunities

For the Future

Opportunity Advantage
Eastern & Central Europe
AHigh Consumer ADemonstrated Success with
Awareness and Interest Jeans Brands and Use of Partner
- - in Our EU Brand Portfolio Stores
Poland RuUssia AMarket Size Bigger Than AHigh Leverage from Existing
Italy, UK or France Western Europe Infrastructure

Republic



Powerful Brands

8 Brands Each Over $100M in Europe
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Biggest Brands

Outdoor & Action Sports - Europe

ACE '

5Yr CAGR: ~16% 5Yr CAGR: ~18%
 Authentic Outdoor Brand  The Original Action Sports
Growing Rapidly Across all Footwear Brand

Europe Markets « Growing Across All Categories

» Pan-Europe Presence Provides and Europe Regions
More Upside Versus Single
Market Competitors



Biggest Brands

5Yr CAGR: ~8%
« The Original US » | eading Packs and

5 Yr CAGR: ~10% 5 Yr CAGR: ~13% 5 Yr CAGR: ~18%

» Fast Growing * Highly Profitable and

Lifestyle Brand

Positioned Between
Premium Sportswear

and Outdoor
» Rapid Growth

Outside Core Italian

Market Through
Premium Stores
and Owned Retalil

Truly Global Women’s
Casual Handbag and
Accessories Brand

New Investments in
Successful Travel
Retail

Premium Denim
Brand with First
Mover Advantage in
Europe

Supplements Global
Styles with Europe
Design and
Production to Meet
Local Market Needs

Travel Gear Brand
with #1 and #2 Share
Across Multiple
Markets



