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Forward-Looking Statements

ForwardLookingStatementsThispresentatiocontaingorwardookingtatementwithinthe meaningf Sectior2 7A of the Securitiedctof 1933 asamendedandSectior2 IE of the Securities
Exchangdctof 1934 as amendedrorwardbokingstatements this presentatioononsisbf, amongotherthings statementeegardindutureoperatingesultsall of whichare basedon current
expectationsstimategndforecast@ndthebeliefandassumptioraftheC 0 mp anmanagemenWordsuchasiie x p @ i 5, D a ipfe® reddi), i t fep |ldésh ik Wil ly h 0 o |
Abel iNewsé¢ siMmad edsiation®f suchwordsand similarexpressionare intendedo identifysuchforwardookingstatements Theseforwardookingstatementare subjecto risks,
uncertaintieendassumptiorthataredifficulto predictThereforegctuatesultsnaydiffermateriallgndadverselfromthoseexpresseth anyforwardookingstatement$-actorshatcouldcause
actuakesultgo differmateriallfromthe C o mp aerpgaiasonsxpresseih thispresentatioimcludeexpectatiorferachievemerotf 201 7financiajuidancerisksassociatedithfluctuationis
foreigrexchangeatesandtherelatedmpacbn2017#inanciaguidanceexpectatiorfsrachievemenflongtermaspirationgloalsexpectatiorfercontinuingp successfulxecut¢theCo mp a n y
growthandoperationamprovemestrategieexpectationsf futuregrowthin the globabivingsoftwareolutionsnarketsegmentsvithinthatmarkeandthe C o mp aatajaddeessablmarket
expectatiorthatachievingheC o m p agoaisadllextendts competitivadvantagandprovidemproveg@roductjualityandinnovativeolutionforits customerexpectatiorthattheconsolidatiavf
legacysystemintobestofbreedplatformsvilldriveincreasingperatingfficiencgndcontributéo themarginmprovemeptanthe Companis focusean executinghrougt2017 expectatiorthat
theC o mp dimagc@®sitioprovidedexibilityo fuelfuturegrowththrouglacquisitionsr otheropportunitieexpectatiorteatpastacquisitionsaveexpandetheC o mp acustpraeandmarket
opportunitiessksassociatedithacquisitionsincertaintsegardingncreasetusinesandrenewalfromexistingustomersisksassociatedithimplementatiaf softwargroductshe abilityto
attracandretairkeypersonngtisksrelatedotheC o mp deweyagesredifacilitydividengbolicyandsharerepurchasprogranigngthyalesandimplementatiegyclestechnologicahangeghat
maketheC o0 mp groguétendservicetesscompetitivandtheotherriskfactorsetforthfromtimetotimeintheC o mp &SEGfillngs Factorshatcouldcauseor contributéo suchdifferences
includebutarenotlimitedo, thosesummarizedndeRiskFactorsntheC o m p anosrecenannualeporonForm1l0OK, andanyquarterlyeportonFormsl0Q thereaftecopieofwhichare
availabléreeofchargattheS E Ca@lssit@atwwwsecgovoruporrequestromtheC o mp annegtéredationsepartmenGivertheseaisksanduncertaintiegoushouldhotplaceundueeliancen
theseforwardookingstatemeni#lso forwardookingtatementepresertheC o mp aealigffhnslassumptioranlyasofthedateofthispresentatiokxcepasrequiredhylaw,theCompangoes
notintendandundertakesoobligatiorip reviseor updateheseforwardookingtatementsyrto updatehereasongactuatesultsoulddiffermateriallfromthoseanticipateith theseforwardooking
statementsyenfnewnformatidmecomeavailablanthefuture

TrademarlJsage AllBlackbaugroduchamesppearingereiraretrademarksrregisterettademarksfBlackbaudnc Thispresentatiocontainsradenamestrademarkandservicenarksof
othercompanie§ heCompangoesnotintendts useordisplayfothemp a r tradeaasnéstrademarkandservicanarkdoimplya relationshiwith,or endorsement sponsorshipf, theseother
parties
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Historical Financials and Non-GAAP Financial Measures

Useof NonGAAPFinanciaMeasuresTheCompaniiasprovideth thispresentatidinanciahformatiothathasnotbeenprepareth accordanceithGAARPTheCompanysesthesenorGAAHinancianeasuremternallin analyzings
financialesultendbelievesheyareusefuto investorsasa supplememd GAARMeasuresn evaluatintheC o mp amgpir@@perationgderformanc& heCompanielieveshattheuseofthesenorGAAHinancianeasureprovidean
additiondbolforinvestoro usein evaluatingngoingperatingesultsandtrendsandin comparings financiatesultfromperiodo periodvithothercompaniesm theC o mp anaystémanyof whichpresensimilanonrGAAHinancial
measurefo investorsThesenorGAAFinanciameasuremaynotbe completelgomparabl similarlyittedmeasuresf othercompaniedueto potentiaflifferences the exactmethof calculatiobetweertompaniesTheCompany
believeshatthesenonGAAHRinancianeasureseflectheC o mp aonggirdipssinesi a mannethatallowsormeaningfyeriogo-perioccompariscandanalysisftrendsntheC o mp ausinassNonGAAHinanciaineasureshould
notbeconsidereithisolatiofromorasa substitutéor,financiahformatioprepareth accordanceithGAAPRInvestorareencourage reviewhereconciliatiarf thesenorGAARMeasureto theimostdirecthicomparabl@ AAFinancial
measures

BlackbaudiscusseaonrGAARorganicevenugrowtimeasuresncludingorGAARorganicevenugrowthnorGAARorganicevenugrowtiona constanturrencyasisnorGAARorganisubscriptionevenugrowtrandnorGAAP
organicecurringevenugrowthwhichBlackbaubelieveprovidesisefulinformatiofor evaluatinghe periodigrowthof its businesas wellas growthon a consisterttasis Eachmeasuref nonGAAPorganicevenugrowthexcludes
incrementaktquisitiorelatedevenuattributablie companieacquireththecurrentiscalyear ForcompanieacquireththeimmediatefrecedinfiscalyeareachmeasurefnonGAARrganicevenugrowthieflectpresentatiavffullyear
incrementalbrGAARevenuelerivedromsuchcompanieasif theywerecombinethroughouhe priomperiodandit includeshecurrenperiochorGAARevenueattributable thosecompaniegsif therewerenoacquisitiorelatedvrite
downsfacquiredeferredevenu¢ofairvalueasrequiredy GAAPInadditiorgachmeasurefnonGAARrganicevenugrowtlexcludepriomperiodevenuassociatedithdivestethusinessed heexclusionfthepriomperiodevenués to
presentheresult®fthedivestethusinessesithirtheresult®fthecombinedompanjorthesameperiodftimein boththepriorandcurrenperiodsBlackbaubelieveshispresentatigqorovidea morecomparablepresentatiafiourcurrent
b u s i anganscevénugrowttandrevenueunrate InthesematerialBlackbaui presentinthefollowingnauditethformatiomistoricadubscriptionsscurringndtotalrevenuéorthefiscalyearsendedecembedl, 2016and2015and
theinterinperiodghereincalculationsf subscriptiongvenugrowthrecurringevenugyrowttandtotalrevenueyrowttfor thefiscalyearendedDecembe3l, 2016andthe interinperiodghereinandcalculationsf nonGAAPorganic
subscriptiomevenugrowthnorGAARrganicecurringevenugrowthnorGAARIrganicevenugrowttandnorGAARrganicevenugrowtlona constanturrenchasisorthesameperiods

HistoricaFinanciaStatement8eingPresentedinthesematerial$lackbauid presentingnefollowingnauditebistoricdinanciahformatiomistoricaionsolidatduhlanceheetsas ofthefiscalyearendedecembedl, 20162015and
2014andinterintonsolidatdoblancesheetdor eachof the quartersvithinfiscal2016 2015and2014 historicatonsolidatestatementsf comprehensiviecomédor thefiscalyearsendedDecembeBl, 2016 2015and2014andinterim
consolidatestatementsf comprehensiwecomédor eachof thequartersvithinfisca016 2015and2014 historicatonsolidatestatementsf cashflowsfor thefiscalyearsendeddecembesl, 20162015and2014andinterintonsolidated
statementsf cashflowsforeachof theinterinyeasto-dateperiodsvithirfisca016 2015and2014 andhistoricahonGAAHinanciahformatiofor thefiscalyearssndedDecembed], 2016 2015and2014andforeachofthequartersvithin
fiscal0162015and2014aswellasreconciliatiom§thenorGAARMeasure® theimmostdirectlicomparable AARmeasureandrelatechorGAARadjustmentBlackbauid providinthisunauditefinanciahformatioto allowforinvestors
andanalyst$o moreeasilyaccessandreviewtheC o mp ahistgridasonsolidatefthanciatlataby includinguchinformatiom onedocumentn orderto provideomparabilibetweeperiodgpresentedertairpreviouslyeportedhistorical
financiaghformationasbeerreclassifietth conforntothepresentatiasfthemostrecenteportingeriodvhichs discusseth moredetailwiththatinformatiotn additiorgertairof theunauditetistoricdlnanciatatementsavebeeradjusted
fortheeffectofrecentiadopte@ccountingronouncemenighictarediscusseshmoredetailviththatinformation

Reconciliatiomf NonGAAPFinanciaMeasureso GAAP Reconciliation$norGAAHinanciaheasureto themostdirecthicomparablée AARmeasureandrelatecadjustmentaswellas detailof Blackbaudmsethodolodgrcalculating
nonrGAARorganicevenugrrowthnonGAARrganicevenugrowttona constanturrencpasisnonrGAARorganisubscriptionsvenugrowttandnorGAARrganicecurringevenugrowtttanbefoundn the Appendito thesematerials
andonthe"InvestaRelationgageofthecompanywebsitatwwwblackbaudom/investorrelations

BlackbaudasnotreconciletbrwardookinghorGAAHinanciameasuresontaineh thisinvestomateriaio theirmostirectlicomparabl@ AAPmeasuresSucthreconciliationgouldequirainreasonabkdfortsat thistimeto estimatand
quantifyitha reasonabléegre@fcertaintyariousmecessar@AARomponentscludinfprexampléhoseaelatedo compensatioagquisitiomansactiorendintegratiomaxitemsorotherghatmayarise Thesecomponentndotherfactors
couldmateriallympactheamounofthefuturedirectlzomparabl@ AARmeasuresyhichmaydiffersignificantfyomtheimorGAAR ounterparts
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Key Messages

1 The leader in a la

2 Highly differentiated from the

3 Executing a clear growth strategy

D,



» Our Markets

» Key Differentiators

» Strategy for Growth

» Financial Performance
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Philanthropy is Large, Stable and Growingd US Statistics

Sizeable & 1.6M (1)Charite lemg

Growing® Nonprofits $ Billions
$400
Meaningful to 3rd $300
Economy® Largest Employer
$200
Significant $2T+ Annual S0
Industry(3) Revenue & Expense
$0
- : 1975 1980 1985 1990 1995 2000 2005 2010 2015
GIV_IFIg IS Tracks GDP M Inflation-adjusted dollars —@- Current dollars
Con5|stent(1) TraCkS S&P 500 B [nflation-adjusted dollars in recession

Source: (1) Giving USA 2016 (2) Center for Civil Society Study 20127 Johns Hopkins University, (3) The Urban
Institute National Center for Charitable Statistics
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Charitable Giving is Significant and Diverse

O 32%  Religion $119B
80% 15%  Education $57B
- Individuals 12%  Human Services $45B

11% Foundations $42B
‘ 16% 8% Health $30B

Billion

NI

............................................ [ e e 7% Public Society Benefit $27B

5% Arts, Culture, Humanities $17B

0 4% International Affairs $16B
5 A) 3% Environment/Animals $11B
11 Corporations 2% To Individuals $7B

Only blackbaud manages charitable giving end to end

Source: GivingUSA 2016, The Annual Report on Philanthropy
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Substantial TAM with Significant Penetration Opportunity

Corporate Social
Responsibility
2017 TAM > $7 B < 15% Penetration
Foundation Solutions
< 15% Penetration

CRM
< 25% Penetration

Arts & Cultural Solutions
< 5% Penetration

Penetration < 15%

Ki 12 Solutions
< 15% Penetration

Digital Marketing
< 25% Penetration

TAM CAGR > (00

Financial
< 10% Penetration

Total market $ 15B

opportunity

Analytics & Data

. < 0, 1
< 15% Penetration ovh penetration

TAM represents total estimated annual spend. FY 2016 TAM $6.7B. FY 2017 TAM $7.3B

Sources: Based on 2013 data derived from primary research i Boston Analytics, Blackbaud Data i IRS, Canadian Customs & Revenue Agency, Caritas, Private School Universe, Carnegie Higher Education,
Guidestar; estimated FY 2016 Blackbaud Revenue, OECD, CIA World Factbook, Johns Hopkins University, NTEN 2014 Nonprofit Technology Staffing and Investments Report, Blackbaud internal data
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Clear Market Leader

Wide Economic Moat

» Blackbaud is the largest
software vendor focused on
the social good community

» Only Blackbaud offers the full
portfolio of purpose-built,
Integrated solutions

» Highly fragmented competition
offering single-point solutions

» Large customer base with
high retention
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Fundraising
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Management
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» Our Markets

» Key Differentiators

» Strategy for Growth

» Financial Performance
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TheMar ket 6s Only COmpe rit rE et

Constituent - Peer-to-
- Relationship Digital Financials Program
Enterprise Marketing o Management
Management
Enterprise . :
Ki 12 Private Schools
CRM A ON Suite
A SmartTuition
Mid Luminate Luminate Online TeamRaiser
CRM Arts and Cultural
Market . Salesforce A Altru
Ralsilr;s(TEdge Platform Financial Edge
NXT Foundations
A GIFTS
A FIMS
A Outcomes
Mass Online Express everydayhero Corporations
Market eTapestry A Angelpoints

— Payments #
— Analytics é

blackbaud 11




élndustry Leading Cloud

Blackbaud SKY"

SKY UX" SKY UX" i consistent user experience

Cloud Application Services i micro-services architecture

Infrastructure
Applicatisl Cloud Cloud Infrastructure i strategic partners

Services Operations
Cloud Operations T industry-leading standards

SKY API" i open source technology
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éUnmat ched Domain Exper tENcEE

T

JL
Market Leadership Big Data and Analytics Thought Leadership
Sales | ndustryos | ar g Blackbaud astitates e t
Services Prospect research Employ industry experts
Solutions Database maintenance Educate our customers
Customer Success Campaign optimization Generate industry reports
Philanthropic focus Performance benchmarking Host industry conferences
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» Our Markets

» Key Differentiators

» Strategy for Growth
» Financial Performance

blackbaud 14




Executing a Clear Four-Point Growth Strategy

1. Deliver Integrated and open solutions in the cloud

2. Drive sales effectiveness

3. Expand total addressable market

4. Improve operating efficiency
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Deliver Integrated and Open Solutions in the Cloud

@ Blackbaud SKY" PR

» Integration delivers total solutions +45% -
Subscription CAGR .."

» Open architecture extends functionality

» Modern micro-services architecture

. . . . $104M
» Rapid feature & functionality delivery
» Common user experience $11M
. . 2006 2011 2016
» Accessible anytime, anywhere 50, - 00

Subscriptions Revenue as a % of Total Revenue

Non-GAAP revenue
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Drive Sales Effectiveness

Strategy Result
Organizational frameworkd common playbook =========== P> Best practices consistently applied
Increase efficiencyd systems, tools, automation ==========" P Equip for success
Market coveraged deploy headcount ~  ===seeeeees P> Increase number of deal opportunities
Add: Direct salesd new logo focus ~  =essseseses P Topline growthd expands the base
Add: Indirect salesd sell subset of solutions ~ =========== P VARs widen distributiond expands the base
Add: Customer successd existing base focus =========== P Customer satisfactiond retains the base
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Expand TAM with Acquisitions

Accelerate Accelerate rev Accretive to

Acquisitions Vertical shift to cloud growth margins

K-12 Private
A swarrromon (CL2Prvae g 7 V V V

:4:;: MiCI’OEdgee Foundations & +$0.6B V V V

Corporations

WhippleHill Kéirf N gl’:‘ © +$0.3B V V V

Smart Tuition 10/2015 $187.8M purchase price
MicroEdge 10/2014 $159.8M purchase price
WhippleHill 6/2014 $35.0M purchase price

TAM source: from Boston Analytics research and Blackbaud internal data
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Improve Operating Efficiency

Strateqgy Results

Infrastructure investments
Best-of-breed platforms
>75% systems reduction

Enhanced speed

Delivered

+260bps
Exiting 2016 @ CC

Better accuracy

Operational excellence
Simplify, standardize, optimize,
automate

Enriched quality

Highly scalable

Productivity improvement
R&D, G&A, Support,
Professional Services Margin expansion

Improved efficiency

*Goals are based on 2014 - 2017 long-term aspirational financial goals updated 2/9/15, assuming 2014 constant currency presentation. Without normalizing for
constant currency, non-GAAP operating margin in 2016 was 19.6%.
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» Our Markets

» Key Differentiators

» Strategy for Growth

» Financial Performance
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Business Model Drives Recurring Revenue

$785I\/I

14% .-

.
Revenue CAGR  _,+**
.
““‘
e®
e®
e®
e®
e®
e®
e®
®
e®
e®
¢““
®
“
%
e®
“ I I I I
e®
| I

2006 2016 2017

Guidance*

. Subscriptions . Maintenance .Services . License & Other

Non-GAAP Revenue
*Guidance issued 2/8/17. $785M is the mid-point of the range

blackbaud

Subscriptions Revenue

2 11« CAGR

59% 45%

Recurring Revenue

2 1 6x CAGR

9% 20%




Balancing Investments with Margin Expansions

25%
24% (. . ) / | \

Executing Strategy ¥ Future expansion depends
23% V Infrastructure Investments on level of investments in:
22% V' Operational Excellence A Sales and marketing
o kV Productivity Gains A Customer success

0 o o
A Engineering
20% » Investments fuel future
19% \ organic revenue growth /
18%
17%
16%
15%
2014 2015 2016 2017 Guidance* 2017 Aspirational
Goal*

Non-GAAP operating margin

*Goals are based on 2014 - 2017 long-term aspirational financial goals re-issued 2/9/16, assuming 2014 constant currency presentation. Without normalizing for constant currency, FY15 operating margin was 18.8%, FY16
operating margin was 19.6%, and the mid-pt of FY17 guidance is 20.3%.
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Delivering Revenue Growth and Improved Profitability

Total Operating Diluted Free Cash

Revenue Margin EPS Flow
$785 .12 $125
~ 205%
$94
o G S <
I I m I

2014 2017 EST 2014 2017 EST 2014 2017 EST 2014 2017 EST

Non-GAAP revenues, operating margin and diluted EPS. 2017 estimate assumes mid-point of guidance issued 2/8/2017. Without normalizing for constant currency the mid-pt of
FY17 guidance for operating margin is 20.3%. Operating cash reflects adoption of ASU 2016-09.
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Maintaining a Disciplined Capital Strategy

Growth and operating Initiatives

A Capital investments consistent
with solution roadmap and strategy

A Investin operational efficiencies
A Strategic acquisitions

Annual Free
Cash Flow
$125M*

Maintain strong balance sheet
A Cash balances

A Debt maintenance

A Debt to EBITDA< 3.5X

Return of capital to shareholders*

~15% A Dividend of $0.48 per share

A Share repurchased
$50M authorized and available

*2017 guidance at mid-point, issued in 2/8/2017. Free cash flow is defined as operating cash flow less capital expenditures, including costs required to be capitalized for software development, and
capital expenditures for property and equipment. Dividend payments are not guaranteed and our Board of Directors may decide, in its absolute discretion, at any time and for any reason, not to declare
or pay further dividends and/or repurchase our common stock
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Proven History of Deleveraging

35X mm mm e e e e e e e e e e e e = e = = = = = = = = = =

Targeted Max Leverage 3.5x
&g CONVIO®

MOWVE PECPLE™

3.0x

2.5X

2.0x

Optimal Leverage 1.8x
1.5x

Leverage Ratio

1.0x
0.5x

0.0x
Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

2012 2013 2014 2015 2016

Note: Current covenant for leverage ratio is less than or equal to 3.5x. Calculation of debt over TTM EBITDA is based on credit agreement in place at the end of the
respective reporting quarter
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