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It’s a basic formula: we listen to the customer and give 
them what they want. 

Year after year, fashion and value prove to be the winning 
combination for our teen customers. In 2008, we achieved 
a same-store sales increase of 8% – marking our 11th 
consecutive year of same-store sales – and we generated 
record financial performance with a net sales increase of 
19% and an earnings per share increase of 28%. 

During the year, we maintained strong brand momentum 
as we gained significant market share. Aéropostale is now 
more highly ranked as a favorite brand among teenagers. 
We are consistently featured in national teen, lifestyle and 
fashion publications. 
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the
DESTINATION

More than a bright spot in the retail sector in 2008,  
Aéropostale was one of its shining stars – achieving  
another record-setting year for financial performance.

All of our new stores in 2008 were opened using our new 
architectural formula. The new store design incorporates 
elements that are truly innovative and is a perfect comple-
ment to our fresh and balanced merchandise assortment. 

Our new store format brings  
newness to Aéropostale and  
positions us powerfully for  
the next generation of teens. 




