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Safe Harbor

This press release and the guidance above contain forward-looking statements that involve risks and uncertainties. Such forward-looking
statements generally can be identified by the use of forward-looking terminology such as "may," "will," "expect," "intend," "could," "estimate,"
"should,” "anticipate,” or "believe," or the negative thereof or variations thereon or similar terminology. The Company believes that the
expectations reflected in such forward-looking statements are accurate. However, there can be no assurance that such expectations will
occur. The Company's actual future performance could differ materially from such statements. Factors that could cause or contribute to such
differences include, but are not limited to: the general strength of the economy and other economic conditions affecting consumer preferences
and spending; factors affecting the disposable income available to the Company's current and potential customers; changes in the
unemployment rate; difficulties encountered in improving the financial performance of the Core U.S. segment; failure to manage the
Company's labor and benefit rates, advertising and marketing expenses, operating leases, charge-offs due to customer stolen merchandise,
other store expenses or indirect spending; the C o mp a ralyilify $o develop and successfully execute the competencies and capabilities which
are the focus of the C o mp a rstyategic initiatives, including those initiatives that are part of its multi-year program designed to transform and
modernize the C o mp a nopefasons; costs associated with the Company's multi-year program designed to transform and modernize the
C o mp a rogetatons; the Company's ability to successfully implement its new store information management system; the C o mp a ralyilify s
to successfully market smartphones and related services to its customers; the Company's ability to develop and successfully implement virtual
or e-commerce capabilities; the Company's ability to retain the revenue from customer accounts merged into another store location as a result
of a store consolidation plan; the Company's ability to execute and the effectiveness of the a consolidation; rapid inflation or deflation in prices
of the Company's products; the Company's available cash flow; the Company's ability to identify and successfully market products and
services that appeal to its customer demographic; consumer preferences and perceptions of the Company's brand; uncertainties regarding the
ability to open new locations; the Company's ability to acquire additional stores or customer accounts on favorable terms; the Company's
ability to control costs and increase profitability; the Company's ability to enhance the performance of acquired stores; the Company's ability to
retain the revenue associated with acquired customer accounts; the Company's ability to enter into new and collect on its rental or lease
purchase agreements; the passage of legislation adversely affecting the rent-to-own industry; the Company's compliance with applicable
statutes or regulations governing its transactions; changes in interest rates; adverse changes in the economic conditions of the industries,
countries or markets that the Company serves; information technology and data security costs; the Company's ability to protect the integrity
and security of individually identifiable data of its customers and employees; the impact of any breaches in data security or other disturbances
to the Company's information technology and other networks; changes in the Company's stock price, the number of shares of common stock
that it may or may not repurchase, and future dividends, if any; changes in estimates relating to self-insurance liabilities and income tax and
litigation reserves; changes in the Company's effective tax rate; fluctuations in foreign currency exchange rates; the Company's ability to
maintain an effective system of internal controls; the resolution of the Company's litigation; and the other risks detailed from time to time in the
Company's SEC reports, including but not limited to, its annual report on Form 10-K for the year ended December 31, 2014. You are
cautioned not to place undue reliance on these forward-looking statements, which speak only as of the date of this press release. Except as
required by law, the Company is not obligated to publicly release any revisions to these forward-looking statements to reflect the events or
circumstances after the date of this press release or to reflect the occurrence of unanticipated events.




Rent-A-Center will continue to return value to
shareholders in a number of ways

Optimize profitability in maturing
business

Strategic initiatives such as
Flexible Labor and Supply Chain

Core U.S. A

Grow units and earnings

Acceptance Now A Expand beyond staffed model
by expanding sales channels

A Improve leverage and increase
transparency of disclosure

Reduce EPS volatility




Rent-A-Center snapshot

A Rent-A-Center (NASDAQ: RCII) is one
of the Largest rent-to-own ( ARTOO0)
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RTO industry offers attractive fundamentals and
Rent-A-Center is one of the largest operators

Key industry facts
A ~$9.0 billion industry (2014 estimate)

A 18,000+ stores across the United States, Mexico and Canada
A Serves an estimated 4.8 million households
A Revenue increased by a 6.2% CAGR from 2007-2012

A National industry with established, constructive regulatory environment
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(1) APRO (Association of Progressive Rental Organizations) as October 2013; Industry numbers were not updated in 2011 or 2013
(2) RAC internal estimation



Strategic Priorities




Core U.S. Segment overview

Domestic company-owned RTO operations:

A Offering high-quality products to consumers under flexible rental-purchase agreements
A Largest segment with 72% of 2015 YTD revenues
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