


'Y Governance + Integrity

PURPOSE: To protect our high ethical standards, professional relationships
and company assets

With Albemarle employees living and working in nearly 20 countries, our diversity
of experiences, ideas and perspectives is a company strength. In order to
leverage this asset for the greatest benefit, we must also work together and do
business within a system of shared values and practices that reflects our high
standards for ethics, integrity and accountability. This principle calls us to do
what's right, the first time and every time.

Operating by the Code

The Albemarle Code of Business Conduct documents our shared values and beliefs —

and how these translate into everyday actions and decisions that define responsible business
practices. A corporate team manages compliance, and an anonymous, confidential Integrity
Helpline is available 24 hours a day to employees who have concerns or need assistance.

The Code provides guidance across seven key areas:

* Maintaining healthy, safe workplaces that value diversity and privacy

* Protecting company assets including intellectual property,
company records and sensitive information

Stay true.

* Putting the best interests of Albemarle first and not
allowing personal or outside interests to conflict with
this responsibility

» Competing honestly and fairly, based solely on our
strengths, and expecting other business partners to live
up to our standards

* Maintaining the highest degree of financial integrity across
all accounting, reporting and auditing practices

* Following all domestic and international laws and regulations that govern our business

* Improving the quality of human life through innovative products, sustainable business
practices and healthy relationships with our communities

Download the complete Code of Business Conduct on the Corporate Governance page under
“Investors” at albemarle.com.



Corporate Citizenship +
Community Involvement

PURPOSE: To deepen our investment in the places we live,
work and raise our families

In the cities, towns and regions where Albemarle team members and their families
live and work, we consider ourselves much more than an employer. Today more
than ever, it's important to protect, serve and advance our communities with all the
time, talents and resources we can lend. From global initiatives to highly localized
programs and projects, we're committed to finding innovative, meaningful ways to
make a positive impact on those around us.

Growing the Good We Do

The Albemarle Foundation was launched in

2007 as a non-profit organization dedicated to
community sustainability. In the years since,
through the support of our employees, retirees
and the Board of Directors, the Foundation has
delivered nearly $15 million in grants and matching
contributions to deserving agencies that nurture
and support the communities where our
employees live and work.

In 2013, Albemarle Foundation gave over

$3 million and participated in more than 100
community events, donating over 7,600 hours,
further deepening our commitment to making
a real difference in our neighbors’ lives.

Now active in all U.S. sites, the Foundation is
currently being introduced to Albemarle locations
outside the country through our efforts around
International Disaster Relief. To ask a question :.
or request additional information, please email ALBEMARLE '-
AlbemarleFoundation@albemarle.com.

FOUNDATION
Grow the Good
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=] Environmental Responsibility

PURPOSE: To better our world today and preserve the
earth’s resources for future generations

We believe companies are defined by the value they create and the legacy they
leave. As aresponsible, sustainable business, we know that the production and
use of Albemarle products should not create an environmental legacy. So we're
committed to continuous improvement through reduced emissions, increasingly
lower-risk products, and energy conservation.

Key Environmental Performance Indicators

We have set ambitious goals to reduce our footprint from global operations.
Our five-year results in three critical areas are shown here:
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Green Innovation + Design

PURPOSE: To further our industry R&D leadership while addressing society’s
needs with smart, sustainable solutions

Our business exists to help make people’s lives healthier, safer, cleaner and
more enjoyable. In doing our best to make their world better, our sustainability
commitment demands that we continue to develop our products, technologies
and processes in a manner that protects human health, our natural resources
and the environment. The concept of green innovation and design calls on our
chemistry expertise and collective ingenuity to create a better tomorrow —

a responsibility we enthusiastically accept.

Leading With Responsible Innovation

The chart below illustrates that nearly one-third of our total sales came from “new” products
in 2013 - those categorized as developmental or in commercial market for five or fewer years.
Many of these new products are designed to address the global challenges of cleaner air
mandates, such as our HPC catalysts, as well as increasing customer demands for more
sustainable products, such as our polymeric flame retardants.
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=] Employee Safety +
Organizational Development

PURPOSE: To care for our most valuable resource and promote their well-being

A safe, healthy, knowledgeable and engaged workforce will always deliver
positive results for Albemarle and our stakeholders — so we place high
importance on promoting a positive culture of workplace safety and employee
opportunity everywhere we do business. From corporate-level initiatives to
site-specific programs, we're proud to provide the resources to help our
employees do their work in environments that protect them and encourage
professional development.

Safety: Our Constant Focus and Highest Priority

Albemarle’s injury and illness rates have historically been among the lowest of
chemical producers — a major contributing factor to our status as a top-performing
company. Coming off of 2012, the safest year in company history, our injury rate for
2013 was 0.55, with 25 injuries across our 24 sites around the globe in 9.1 million
recorded worker hours. We have worked diligently to understand and correct the
causes from site to site, because we are committed to making sure that every
Albemarle team member returns home safely each day.

Safety Performance
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Directors

Jim W. Nokes

Non-executive Chairman

of the Board

Retired Executive Vice President
ConocoPhillips

Houston, Texas

William H. Hernandez

Retired Senior Vice President and
Chief Financial Officer

PPG Industries, Inc.

Pittsburgh, Pennsylvania

Luther C. “Luke” Kissam
President & Chief Executive Officer
Albemarle Corporation

Baton Rouge, Louisiana

Joseph M. Mahady

Retired President

Wyeth Pharmaceuticals, Inc.
Radnor, Pennsylvania

James J. O’Brien
Chairman and

Chief Executive Officer
Ashland, Inc.

Ashland, Kentucky

Barry W. Perry
Retired Chairman and
Chief Executive Officer
Engelhard Corporation
Newton, Pennsylvania

John Sherman, Jr.
Retired Vice Chairman
Scott & Stringfellow, Inc.
Richmond, Virginia

Gerald A. Steiner

Retired Executive Vice President
Monsanto Company

St. Louis, Missouri

Harriett T. Taggart

Retired Partner

Wellington Management LLC
Cambridge, Massachusetts

Anne Marie Whittemore
Partner

McGuireWoods LLP
Richmond, Virginia

Officers and Management Team

Luther C. “Luke” Kissam
President & Chief Executive Officer

Matthew K. Juneau
Senior Vice President &

President of Performance Chemicals

Susan M. Kelliher
Senior Vice President,
Human Resources

David Klanecky
Vice President, Strategy &
Corporate Development

Karen G. Narwold

Senior Vice President,
General Counsel, Corporate &
Government Affairs,
Corporate Secretary

Scott A. Tozier
Senior Vice President &
Chief Financial Officer

D. Michael Wilson
Senior Vice President &
President of Catalyst Solutions

Ronald C. Zumstein
Senior Vice President,
Manufacturing &

Supply Chain Excellence

Shareholder Information

STOCK TRANSFER AGENT
AND REGISTRAR

For information on shareholder accounts

or to inquire about a dividend
reinvestment plan, write or call the
transfer agent at:

Wells Fargo Bank, N.A.
Shareowner Services

P.O. Box 64854

St. Paul, Minnesota 55164-0854

Tel: 800-468-9716

www.wellsfargo.com/shareownerservices

INVESTOR INFORMATION
Investors interested in Albemarle’s

financial and operating performance

may write or call:

Albemarle Corporation

Lorin J. Crenshaw

Vice President,

Treasurer and Investor Relations

451 Florida Street
Baton Rouge, Louisiana 70801

Tel: 225-388-7322 Fax: 225-388-8924
Email: lorin.crenshaw@albemarle.com

www.albemarle.com/investors

ANNUAL SHAREHOLDER MEETING

Renaissance Baton Rouge Hotel
7000 Bluebonnet Boulevard
Baton Rouge, Louisiana 70810
May 13, 2014

7:00 a.m. Central Time

Doors open at 6:45 a.m.

STOCK LISTING

New York Stock Exchange
Ticker Symbol: ALB

NUMBER OF EMPLOYEES
Approximately 3,900

INDEPENDENT REGISTERED
PUBLIC ACCOUNTING FIRM

PricewaterhouseCoopers LLP
New Orleans, Louisiana

OUTSIDE COUNSEL

Kelley Drye & Warren LLP
Stamford, Connecticut

ALB

NYSE
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